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INTRODUCTION

Nowadays media play an important role in buildiregnder as the axis of public power relations.
A ,politician’s” social identity is built and maiatned in continuous interaction. Building an
image of a competent politician one needs a cekianh of dominance, and with that — the use of
a specific gender discourse for the image. A simdegument could be applied to modern
journalists creating gender schemes in their psod@s| work.

Key Definitions

Gender has various definitions — both in research prsjectd in daily use. The aim of J.Lorber’s
(J.Lorber, 1994) initial definition of gender wasdeparate the biological and social aspects of the
difference between men and women. In this case’ jseselated to biological aspects of women
and men (chromosomes, hormones, physical appearamde ,gender’ refers to those features
that build social impact or the meaning that thebligugrants to biological differences. In
accordance with this definition, one is speakingexX differences during life analysing biological
differences in lifespan indicators while of gendédferences when discussing social impact on the
life of a person in relation to the status of beengvoman” or a ,man”. The definition of this term
has three parts:

1) Gender is a social institution with referencetiie argument that gender is the central
public organising factor. Gender defines behavibunadels in reciprocity with other
institutions, for instance, social class and ecansm

2) Gender indicates differences in terms of powest like race and social class, gender
organises social relations so that some individiraige more power than the others.
Gender has an impact both in terms of ,power to dotl ,power over somebody”.
.Power to do” refers to one’s ability to act andtims case this is needed in cases when
access to social resources is being discusseddiance, in accessing education, money,
property or time. ,Power over somebody” refers ®taation when individuals are able to
define their wishes and objectives and act accghgieven at the backdrop of opposition
from the others.

3) Gender is a cultural construction that diffeepending on the specific society. Possibly,
these differences are the best illustration foertultural comparisons on what is being
viewed as ,men’s” or ,women’'s” behaviour, for insta, in relation to ,acceptable” or
habitual forms of occupation. These cultural cargions are often tightly linked to
religion, ethics, traditions, etc..

Gender is built and rebuilt in reciprocity with gpé® and according to social and cultural
interpretations of femininity and masculinity oraantrast with the two.

In media studies femininity and masculinity areermpteted as ,a product and process of
representation”(T. de Lauretis 1987). Constructivists view representation andamay,
masculinity and femininity as signs and as oneubjectivities (or subject positions) building a
person’s social identity (D. Sace, 1992). In gema@gresentation studies and in media discourse
special attention is paid to bodily representations bringing about discussion on its cultural
meaning, political valence and materiality. In civsociety, in popular national culture
specifically, various agents of hegemony (shapé&ukure, for instance, journalists, politicians,
TV producers and filmmakers) influence people’semsthnding including ,natural/self-evident”
definitions of femininity and masculinity. Hence, & study of modern media ,masculinity” and
~emininity” are bodies of instrumentalised repnesgive practices making the man’s and
woman’s sex non-controversiaktmple and natural

Stereotypes —popular systematic views on individual charactesston the basis of group
characteristics.



Gender stereotypes -a set of popular views on individual features om lasis of gender. Even
if gender stereotypes prove to be true, theyduilhot relate to everyone in the group.

Power —material and symbolic resources obtained with emtaicontrol impact.

Politics —we view the sphere of politics as a process ofsilmtimaking in society; it is on-going
both in the public and private sectors and incluml@sde spectrum of problems in various areas:
employment, sexuality, reproduction, governancejlia(home), gender equality.

Mass media —popular means for constructing/modelling informatand opinions as well as for
constructing stereotypes. The term includes printedia, radio, television and electronic media.

Study objective

The study objective is to analyse gender sterestgpel methods of constructing female and male
genders in media representation as well as to s@dheir impact on power distribution processes
in decision-making and with regard to opportunities men and women. Thus, two sides of the
process were looked at: gender stereotypes (aspeepresentation) and gender stereotyping (as a
constructive-discursive aspect) in media-powerti@ta. In order to analyse gender stereotypes in
media as results of existing cognitive schemesraadlting social “products”, the main focus was
on how power is being constructed with the helgerider in media policy. Ethnicity is yet another
aspect in the process of stereotyping gender. herotvords, we were interested in how the
representation of men and women in political etettiencodes power as gender construction and
how the ethnic aspect intertwines with gender stgpes.

Questions posed in the study

The study posed several central questions:

A Gender stereotyping in media — traditional/newthdre are new stereotypes in media, to what
extent is the gender aspect in them expressed? &tewthese stereotypes transferred and
introduced in political discourses?

A Women in politics — does their presence changenisning of “femaleness” and “power”?

A The media of ethnic minorities — what are the aligses of gender, ethnicity and power in this
space?

A Were gender differences viewed and taken intoideration when discussing politics during
the pre-election campaign? How did gender sterestypfluence policy building discussion and
the discussion of which problems specifically?

A If gender and gender related issues were takencmmsideration what were the main driving
forces and factors that influenced them? Whatdalehe media have in this process?

A Did politicians/journalists look at gender relafgdblems discussing politics in media?

Study areas and object of study




A Media, gender and power analyses in politics wawae regarding the sector where the
interaction of these factors was most evident prazelection campaigns. Media discourse in the
Saeimeelection campaign (Parliament of the Republic dlvlza—translator’s noté¢ in 2002 and
the Presidential election (in 2003) campaign wadyased.

A The discourse of pre-election campaigns in thidysivas done “not only as that of a symptom
reflecting the specific features of the speakerrbate like an active modelling of the image of
each politician — the image of a competent andaloidi politician”.(K. Gomard and A. Krogstad
2001).

A Analysis of media, gender, politics and power $&ageral directions in this study. We wanted to
see whetheagenda(spectrum of issued)uilding, priority-setting and discussionsin various
media types and genres included (or marginalisexkduded) issues pertaining to gender as well
as to men and women with respect to gender.

A We were interested in discursive similarities afifferences between men and women as
process stakeholders, party leaders representidgpegsenting programmes of their parties,
ideological positions, etc., as well as in thossersbed between party politicians of both sexes in
the process of constructing gender stereotypes.

A In media, television and radio specifically, thecial and gender identity of the specific
participants is actively moulded and maintainednieraction. Analysis of medilanguagein
interviews and discussion and special programmegstx on the behaviour of the participants
and gender stereotypes or gender related probleameaess with regard to specific issues and
political questions. Special attention was paith®language of the political area used in debates
and discussions, communicative styles of men anchemoas well the behaviour of journalists
(men and women) and language during interviews wien-politicians and men-politicians.

A In print media — newspapers — analysis of both tthés andvisual materials was used
(political advertising, caricature, photographs).

A Analysing materials from press and radio prograsibmgth in Latvian and Russian tagnic
aspectwas taken in consideration. Relying on Benedictémson’s notion of the “imaginary
communities” B.Anderson;1983) our objective was to do a comparative amalys how gender
is instrumentalised in the sphere of political powe Latvian and Russian language media in
Latvia.

Methodology

Analysis was done on the basis of qualitative nefeamethods resulting from various

methodological perspectives: sociolinguistics, wsial of rhetoric, discussion analysis, critical
discourse analysis and argumentation analysis.yAisabf gender from a cultural perspective is a
theoretical and methodological precondition fodgtand analytical purposes.

Critical discourse analysi®iscourse is defined as use of language and viewed as social
practice in certain cultural-social contextd.Fairclough, 2003 Political discourse may be
viewed as an organised set of discursive praclioked to the political sphere. The aim of
discourse analysis is not only to analyse the spegpoliticians at the textual and interconnected
levels in light of certain discursive practicest lalso to take into consideration the “context”




from a wider perspective: institutional level, sition and participants in constructing power
discursively — social class, ideology, gender ahdie aspects.

This is the main methodological approach used mhination with elements from other kinds of
analysis.

Evidence based theory methodolo@ualitative analysis within the framework of tlaipproach

is defined as a “non-mathematical interpretatiacpss performed with an aim to discover terms
and relationship in unprocessed data and to fuhganise it within a theoretical, explanatory
scheme” A.Strauss and J. Corbjri997). For D.Altheide the aim of a qualitativgoegach was to
understand the social life process and nature @anohderstand its meanin®.(Altheide 1996).
Thus, media production as an object of qualitatittedy would allow an understanding of the
types of media documents, their characteristicufeatand organising aspects as a social product
per seas well as with regard to what they represent.

Frame analysidn addition to an evidence based theory approachdi&stourse analysis, frame
analysis is used as well. Frame analysis lookBeatrtost important subjects in text and indicates
how culture defined themes influence our understan@f events. Frame analysis in media
studies shows how language aspects and new seacwould focus on one kind of aspect
omitting others. Frame analysis is used to detimeenies related to representation of both genders
in Latvian and Russian media as well as analysingtviactors influence the way journalists and
other public groups interpret (see within a certgpe of scheme) specific issues.

The study focuses on ways of representing men-vasrden-politicians in mass media. Media
messages were viewed from a gendered perspedtivasi analysed how: 1) male and female
politicians “do” gender — that is, how they shoveriselves and “speak” as being gendered; 2)
how male and female politicians are placed in gagecontext and showed as gendered or how in
interaction a certain attitude towards them is destrated as to politicians of a certain sex
(gender) — both from the side of journalists andests as well as viewers/listeners/readers and
other persons surveyed; 3) the gender aspect g veflected in media, that is, is material on
gender equality or non-equality published or breatied therein.

The following thematic variables were consideredevstudying all the materials:

- afemale politician;

- amale politician;

- family;

- the role of a mother;

- the role of a father, sexuality;

- work and labour market;

- politics;

- violence

- roles/images attached to politicians or “dong’pbliticians depending on their gender.

Also analysed wabkow the politicians spoke and alsdhat they were talking about, how they
addressed one another, how the media referree o thabout men and women in politics. Thus,
we paid particular attention to whether women spokee about social and cultural issues (which
could possibly be viewed as “more feminine” arems) whether men focused more on military
areas, foreign affairs, etc.. Of equal importarcad was to pay attention to who is shown/shows
themselves to be the permanent problem solverspieaific area - in other words, what are the
areas of a woman’s responsibility and those of a’'snan the media discourse. Thus, the
discourse of politics as a gender area is revealed.



In the course of text and programme analysis tlspe®ive genre was specified that often
determines the rules of interaction between paitis and journalists as well as defines to what
extent politicians act or are interpreted as reprdives of a certain gender or as gender
subjects. “Framing” or perspective, visions weralgsed that (most often — implicitly) is
accepted — both with textual means or using pisture

The focus in printed media was on photographscatnes, in radio materials it was the specific
way of posing questions, in a certain order. Theesas applied to TV materials — in adding the
visual component we were interested in how pofdtisi of either sex were presented. Both
politicians and journalists tend to emphasise veriootions differently, some more than others —
hence we paid attention to what notions were usigl rggard to female politicians and male

politicians and how they brought those issues emtelves.

Special attention must be paid not only to whatpbkicians of both sexes said but also to what
they were not saying — this is another aspect aadlyn the present study. Assumption analysis is
yet another aspect of the overall analysis — ibth@r alternatives are offered and assumptions are
offered as an “objective” description, we pay spkattention to this. Politicians — both male and
female — and also as agents (in some cases) asepassjects” - we looked at how in various
media texts the active and passive verb constngtiere used— how a male or female politician
was described within a certain context of the dpmeeictivity/sphere. If offence was used in a
particular article of the programme, we paid attento how the gender of the politician was used
in this. The formal or informal nature (the registef the text and its relation to the represenotati

of the politician of either sex or their characiéids are analysed in this study, too. The modality
of the text — the degree of certainty or hesitatbrthe tone — could be determined both in the
printed and also — perhaps even more so — in @tiotelevision. Attention was also paid to the
voice and its modulations depending on the genfiéreopolitician.

Media analysis and the plan for analysis

The study analysed gender discourse in politiag#eacted in media during the following periods
of time:

September 3, 2002 — October 15 — a period of almestmonth before Parliamentary elections
and a week long period after Parliamentary elest{timat took place on October 5, 2002);

May 22, 2003 — June 26 — a period of almost onetimbefore Presidential elections and a
weeklong period after Presidential elections (tbhak place on May 22, 2003).

Three newspapers in Latvian, two newspapers iniRusprogrammes on Latvian Radio 1 in
Latvian and on Latvian Radio 4 in Russian as welpeogrammes on LTV 1 in Latvian were
analysed.

Printed media in Latvian analysed for the purpasethis study were the following: “Diena”,
“Lauku Avize” (“LA”), “Vakara Zinas” (“VZ") — all aimed at different target audiescand
having distinct and different informative [markeithes. ,Diena”’ and ,Lauku Awe” are the so-
called quality media that are published in reld$iviarge batches, however, they are aimed at
different segments of the population in terms afi@edemographic backgrounds — ,Diena” is
orientated more at the young/middle-aged, analytidaan reader while ,Lauku Aze” covers
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rural residents (though including the urban popaoiigtthat could belong to an older age group
and may be more conservative than the ,Diena” negi¥akara Zhas” represents the so-called
yellow press reflecting elections to a much lessdent than the two above mentioned press
editions.

Out of the body of newspapers published in Russidmatvia, ,Cas”, Vesti Segagh” (,Vesti”)
were analysed and material from ,Telegraf” was exach These newspapers are considered to
be the most popular among the Russian speakingrealiin Latvia. Minority media is not a
unique phenomenon in Latvia; however, it is a de@henomenon due to the historical and
post-Soviet situation in which the media and gdneublic are developing in this country. The
language and agenda building strategies for thes#ianaccount for having the target audience
that the Latvian media do not possess — eithezring of language used, or in terms of ethnicity
or the ,non-citizen” status. The formation of tleealled two media ,communities” in Latvia has
been influenced by the two media-producing comniesit

Representations of politicians were analysed onathele, pointing out the differences between
the two. We paid attention to genre, themes, lagguframing strategies and pictures in all the
newspapers — how the aforementioned papers cotedrtite gender of a politician, how they
emphasized their attractiveness or the lack ofsihgi traditional and new gender stereotypes.
Political advertisements published in the newspapere analysed as well.

Minority media have neither been studied nor arsdyfsom a gender perspective at all. We agree
with S.Kruks who argues, ,Russian newspapers ardhamogenous, which proves the diversity
of the ,Russian” public. ,Telegraf”’ is quite mode&ga,Vesti Segoda” is distinctly ,yellow” and
populist. Succumbing to the pressure of competitiom the ,yellow” ,Vesti”, ,Cas” is much
more reserved. At the same time in the Latvianadisse ,the Russian speaking” are viewed
more like a homogenous mass because followingtipadt is the ethnic identity that is stressed.
A Russian is first of all expected to learn howplay balalaika because ethnic identity is the
basis for social identification. Even following oedlisation he becomes the “new-citizen” —
different as per definition and still an awkwardeoiNevertheless, the Russians have no specific
ethnic interest that could stimulate their solidarThere are social, political, economical intéses
that coincide with those of the Latvians while inese issues the ethnic background of
participants soon becomes the instrument of maaijoul. What it means is the following: if
these interests contradict those of the leading €Whose interests, by the way, are always
correct and therefore no subject for further disturg then the opinion carrier is defined in ethnic
terms and excluded from politics as the bad strarf§jeould these interests coincide, the ethnic
factor is not mentioned at all. What are left oaee only the bad deeds of the Russians”,
(S.Kruks, www.politika.ly. A very important factor absent from this argutnéirough is that of
gender — women are the majority of the media tagggtience while it is mainly men who
constitute the leading elite.

The material broadcasted by Latvian Radio 1 in iasvand Radio 4 in Russian encompassed
programmes on political subjects: discussions, rwige/s, political debate, analytical
programmes, news releases, live broadcasts, populaeys, political satire. Party political
advertising during the pre-election period was ys&d.

TV material in Latvian included special, free pteetion canvassing programmes broadcasted by
LTV 1; a talk show hosted byadis Domburs “Kas notiek Latdp” (“What is happening in
Latvia?) as well as a sequence of political discunss“Milzu cinas” (“The Battles of the Giants”)
where parties having exceeded the 4% minimum tbitdsh pre-election ratings were invited for

a public debate.

First of all, the analysis was divided on the basfismedia types. The gender and political
discourse produced in various genres was lookedgrately, as were the two election periods —
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that of the Parliamentary elections (voters — wsisl of Latvia) and that of the President of the
State (voters — members of Parliament). At thereate general comparisons were made.

All the researchers involved in the study usedietajuestionnaires and study guidelines in the
process of work.

We would like to particularly acknowledge the atsise of Finnish researchers (at Helsinki
University) for their help regarding the study n@thlogy, most specifically, we would like to
thank Eeva Raaevaara (gender and politics), Minstam (Media and gender) as well as
researchers from Denmark, Estonia and Italy; welavalso like to thank our project partners for
their cooperation and exchange of ideas, their kedge and expertise in the course of doing the
first study of its kind in Latvia. We would like @so express our special thanks to our research
assistants for their wonderful and productive suppoaking gender visible in Latvian media.

Study context

The political context of the study is the periodpaist-Soviet nation formation and state building,
transition to market economy and accession to sapi@al organisations: the European Union and
NATO.

An essential feature of Latvian media space iségmentation: there are media for Latvian and
Russian speaking audiences. This situation hastedsa having two distinct target audiences. At
the moment, quite probably, the situation is chaggis access to national and transnational media
has increased and has become more diverse. Basealdent at the moment that those media that
present messages in different languages are diffedso in terms of the issues being discussed
therein. The Latvian press has turned its attertbopolitical topics, though mainly — to the issues
pertinent to the Latvian-speaking target audiensech as, municipal and Parliamentary elections,
problems with education, social issues. The foaudssues about Russian schools is somewhat
smaller.

Russian press focuses more on discussing the is$udtizenship and those related to the school
reform; it shows a more critical stance on politiaad economical developments in the country.
Both media communities, in fact, communicated @siing opinions on issues like the programme
for ethnic and social integration in Latvia; the$lecting both the contradictory stances that exist
in the country and constructing the social splitween the people of various languages and
cultures.

This proves the existence of strong media poligeader in the modern world when media, in fact,
take over the function of social and political mdaition of the target audience and borderline
formation — either that of the majority or minorifijhe strongest efforts of these papers are devoted
to building ethno-social and ethno-political diesiamong the residents. This points to the power
of certain political forces standing behind the raguliblishing in either of the languages and at the
same time leads journalists astray from buildirgpemon discussion on the common social issues,
including aspects of gender equality. In facis itelated to S.Kruks’ argument, “(...) The problem
lies in the dominant view held in Latvia that joalism is yet another market player and only that or
that it has no particular social responsibility’K8iks, www.politika.lv).

Mass media are working in definite social conteptsducing certain gender stereotypes in the
political realm, too. In theory — even if this doest always hold true in practice — women have the
right to an equal attitude and treatment in allesph of life and equal public representation,
including politics. The result of the Soviet “genduality” was the denial of such social agenda
that would draw attention to gender at all. Tharfation of a woman as an agent of a political
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collective with her own rights, opinion on the elifyabetween men and women as well as her
political impact, activity and opportunities for kiag change has taken a controversial course of
development.

Problematisation of gender as a politically comgika space is marginalised in the political
agenda. Even though gender/sex issues have be&rdddcin the nation building process
(documents on gender equality and EU pressurey,stiéequal some mythical ,space” and never
show up in the spectrum of dominant political ies#s for building the nation. Nevertheless, a
woman in politics is not a “foreign” body; she istaally in high demand in the capacity of “target
audience” for dominant politics and, at the momémg, most clearly marked minority status is that
of ethnicity (not gender or anything else). Thigigiion presents itself in two facts: first of all,
women in elite politics do not associate themseWwits gender politics and secondly, the leading
media in Latvia actually ignore issues pertaininggénder, gender equality, gender mainstreaming,
especially in politics.

Emergence of women in the political world is natadical process as they habitually do not bring
about a serious alternatiggatus quan formal politics — in the “men’s club”. Insteadomen are
given the “right” to partake in symbolic, represaivte positions wherein they occasionally take the
traditional female role — that of a participantie subordinate and passive political process. Some
male politicians openly suggest that Latvia coultkma better impression in the international arena
if women held leading positions like those currgtiild by S.Kalniete, 1.VaidereUdre as well as
that of the President of State, \Ik¢-Freiberga.

From a political point of view, power includes gendichotomy as it is political power and women
specifically that are still incompatible terms.dases when women have really proved themselves
in the political process and have actually browmdut changes within this process, like Margaret
Thatcher for example, ambivalence of the womandéadstatus and of a traditionally patriarchal
country (with its various feminine and antithetiasouline “amalgamations”) may be observed. As
a result, following the argument of Estonian reskar Raili Poldsaar (Raili Poldsaar, 2002), a new
hybrid or the “honourable man” emerges, to borrawaRoff’'s (1990) description, somebody who
remains within the male dominated order and whosdua® stimulate the emergence of women in
the public sphere and politics. When a woman — tihigue”, the “only” one, the “special”’ one — is
accepted by the power realm, the rules of the gamntée requirements set for its participants in
decision making, remain unchanged.

The whole election procedure is complicated by woneatering politics. Women are rarely
included in the leading positions in party liststtis, among the candidates who will later became
members of Parliament. If a party gains a largerestof votes, there are few women who win
enough support to be elected outside party listivgsmen are rarely party leaders, particularly
leaders of major parties. Finally, women are masgble in smaller parties that are often less
successful in the whole election process. Minokiyders are men while the less important ones
have less chance of being noticed on the polititatjie. The emergence of T.Zdanoka in the
capacity of a party (PCTVL) leader is an exceptibhere are no efforts observed to create inter-
party women’s groups or movements with an intenteanify women of various national or ethnic
backgrounds.

Women in Parliamentary Committees and in publicatied are not widely represented and women
tend to remain unseen within the party system.gresence of women in the status of “signs” does
not allow for blaming the power in gender discriation, while positioning women in secondary
roles does not give an impression of their pres@émakcision making at a political level wherein
women’s problems have become an “untouchable” idSuen being appointed to a serious political
post does not account for active women’s particymain significant decision-making in terms of
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gender politics. Activities of a woman politicianeaoften described so that the description implies
their lack of seriousness, for instance, with tefiks, “woman’s emotiveness”, “sentimentality”,
and “ambitions”. Women in politics, in the best €adisclose ambivalent feelings regarding their

position in the sphere of men’s activities.

The described trivialisation and marginalisatiommimen in the political realm is habitual practice
in the dominant role model of the modern waiWditt et al, 1999. At the same time, it is evident
nowadays that the sphere of interaction betweenlayeand politics is one of the areas where a
specific human model is reproduced: an achievemeettated one, trusting the free market
principles and believing in survival of the fittesthis brings to life the still classic, though
influenced by liberalism, “male” values — successhievement, individualism, “authentic” right to
power. In this respect there are no alternative@ngsoffered either for women’s or for young men’s
politics, nor for new ideologies of masculinity new balanced models of gender politics. The
result of attitude to gender as insurmountableediffices is the political impossibility to attain
social changes and gender equality. The generdicpligis the so-called “weak” and “women’s”
values — harmony, spirit of cooperation, care sanondary or even final place in the marginalised
daily aspects of the modern market world. Read wag, gender politics possess limitations not
only for female discourse but also for male disseuassigning unequal value to the private sphere
in the eyes of both sexes. This kind of strongedéhtiation in politics between genders (defined as
hierarchical) complicates changing family policéasl equal involvement of men in housework and
childcare as well as in manifesting one’s own gendentity in the “weak” sphere of human
values.

If society is predominantly masculine, it is cletmen that success in the public realm is
incompatible with the notions of “anti-pole”, thiat femininity and even biological femaleness. A
woman, imagining that she does not have the righpdwer becomes a deviant in relation to
traditional stereotypes on femininity and becomesam in the public realm — woman'’s political
figure may be feminine from the perspective of sénle being masculine from the perspective of
gender. However, should the woman be compared stgdie standards for both genders, it often
turns out that she is lacking something in oneeespr another. Women'’s representation in mass
media currently is orientated by this “double gapénce they try to persuade the audience that a
typical woman is incapable of having a public careeonomical independence and socially equal
evaluation for any work that she is doing. At tlzene time mass media shows the value of true
femininity that indirectly is equalled with the pewof non-existence. Thus, in a certain way
asymmetrical representations are selected notiortgrms of showing inequality among men and
women but also in maintaining this inequality ire tbonsciousness of both sexes. Models of
representative ethnic minority women are positiomethe following ways: hypervisible (should
she be a successful businesswoman or wife/dauglitar representative of the business elite),
sometimes visible (if holding some public or pali post) or completely invisible (any other
woman).

There are other essential power balance aspetits political area, too. Women form the majority
of the total electorate and along with positionilagmen in other spheres, they frequent election
offices more even if they have major difficulties getting to the top of the political Mount
Olympus. In particular, detailed analysis of thphivate lives and negative (often indirectly)
publicity is a part of the female candidate repmésigon process, which is not favourable all in all
In a time when the public realm in Latvia is magmiland mainly involves women in the capacity
of “honourable men” — exceptional experts on cariasues (I.Vaidere) or “honourable women”
(S.Kalniete) they, in the capacity of professioagperts, represent the dominant party views. A
statement by a politician during a TV debate atéisé above said when discussing S.Kalniete’s
appointment to the post of Euro-commissioner, “lSheewoman and they, in Europe, are struggling
for gender equality so they will like her”. On thther hand, female groups in the Latvian context
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have not gained legitimacy within the political IlmaAt the moment women do not form a unified
voting group, however, the population group thaytmepresent makes their votes in the party
competition process very valuable. It would appiat Latvian mass media and politicians are
proud that women are not making coalitions usingsitproof of the special nature of our women
meaning that they are not to be carried away bydfraze” of feminism. Since femininity is viewed
as genetically and hormonally determined and sgumétical aspects remain unseen at that, the
gender nature of women’s political objectives aadia objectives is excluded from the dominant
political discourse. A woman as a political figue never viewed as representing a group of
women, as an ideologist of new politics of gendete-evaluator of roles of women and men; she is
viewed rather as an individual persona who has geth&éo enter “big” politics from a marginalised
position and only thanks to her individual achieeain

Neither have women forged an efficient politicalnority as this political (minority) position is
offered to those who arrived in Latvia after theayd 940, labelled as a result of the use of
nationalistic rhetoric in the early years of reaistg independence. Women, an illegitimate
“minority” in the political realm, have not managéal take over the ethnic split to unite with
minority women and to make a public voice. In otB&i countries women are viewed as serious
political opposition forming a body of voters tlat able to manifest their own, definite opinions.
In contrast to that women in Latvia are being scigie to the perception of women as little political
figures who may be moved on the chess board aStdte or men — making political decisions —
may fancy.

On the labour market the women'’s situation is ctt@résed bydiscrimination and segregation of
professions both horizontal and vertical segregation, accamgzh by differences in terms of
remuneration. Asymmetry in gender can be seen gifirdbe increasing numbers of part-time
employed women - this is a part of the feminisapoocess of this market segment. At the same
time the gender aspect remains undisclosed thrabghcomparative data of workload and
remuneration. Norms stipulated in legislation canabminate de facto unequal treatment of
women and men in the labour market, manifest, fistaince, in job announcements wherein jobs
are offered to one of the genders as well as imdesf sexual harassment. On the whole, even
though women are discriminated against on the labmarket, men have fewer rights in terms of
family issues, particularly in contact with childreand childcare opportunities after divorce.
Discriminating practices are aimed at young wometereng the labour market, and at women in
pre-retirement age who are particularly vulneradtginst being hired to work part-time and
poverty.

STUDY AND ANALYSIS OVERVIEW
| PARLIAMENTARY ELECTIONS

Male and female politicians: numerical ratio

Table 1. List of candidate parties to win Parliametary seats

Name of party Support Election Number of Number of
before results (%)** women in | women
elections party lists elected
(%)* (%)*** *kkk

“Jaunais laiks” JL) 15,4 23,9 40,7 9/17

(The New Time)
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Tautas partija (TP) | 14,1 16,6 25,5 5/15
(People’s Party)

Politisko 12,7 19,0 23,4 0/25
organizciju

apvienba “Par

cilveka  tiegbam

vieno&  Latvija”

(PCTVD

Union of political

organisations "On

Human Rights in

United Latvia”

Apvieriba 7,2 54 16,9 1/6
“Tevzemei un

brivibai”/LNNK

(TB/LNNK)

(Union "For

Fatherland and

Freedom")

Zalo un zemnieku | 7,0 9,4 14,5 1/11
savienba (ZZS)

(The Union of the

Green and the

Peasants)

Savienba “Latvijas 5,5 49 21,4
cds” (LC)

(Union ,The Way

of Latvia")

Latvijas 4,8 4,0 22,2
Socaldemokatiska

stradnieku  partija

(LSDSP)

(Latvian Social

Democratic

Worker's Party)

“Latvijas Pirma 3,8 9,5 37,3 2/8
partija” (LPP)

(The First Party of

Latvia)

Latgales Gaisma | 2,6 1,6 50,0
(LG)

(The Light of

Latgale)

Socildemokatiska 1,2 1,3 43,6
Labklajibas partija

(SDLP)

(The Social

Democratic

Welfare Party)

“Socialdemokatu 1,0 15 17,5
savienba — SDS”

(SDS)

(Union of Social

Democrats — SDS)

Krievu partija (KP) | 0,9 0,5 6,3
(Russian Party)

“Brivibas partija’ 0,4 0,3 25,7
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(BP)
(Freedom Party)

Latvijas 0,3 0,2 19,1
Atdzim3anas
partija (LAP)
(Party for Rebirth
of Latvia)

LatvieSu partija | 0,3 0,4 42,9
(LP)
(Party of Latvians)

Partija “Masu | 0,2 0,1 38,1
zeme”
(Party ,Our Land”)

Maras zeme 0,2 0,2 54,5
(The Land of
Mara)

“Politiska 0,2 0,6 31,7
apvienba
“Centrs™
(Politican ~ union
.centre”)

“Progresva 0,1 0,1 42,4
CENTRISKA
partija” (PCP)

(The Progressive
Centric Party)

“Latvijas 0,1 0,1 18,4
Apvienot
Republikanu
partija” (LARP
(The United Party
of Republicans in
Latvia)

* support before elections — data fraféléSanas '02(2002);

** _ glection results — data of the Central Offigkelections committee (http://www.cvk.lv/cgi-bindvcgiw/base/sae8dev.vel8meg sd3arties who
were elected into Parliament are shaded.

***Proportion of women in party lists — data of th@entral Office of elections committee ((http://wvewk.lv/cgi-bin/wdbcgiw/base/sae8dev.
cvkand.otry

*rrxhttp://www.cvk.lv/cvkserv/sa8/ieveletie.pdf

Table 1 shows support to all 20 parties attemptimgvin seats in Parliament during th& 8
Parliamentary election process; it also shows ielecesults as well as the proportion of women in
the list of every party and the number of electeinen and men. It must be noted that the number
of women above 50% was mainly in the smaller psytibowever, if 40% of women’s
representation is viewed as the cutting line inypésts, there were more of the so-called larger
parties in this category, including te who won the majority of seats at the end. HoweNeve

look at the number of women elected, the numbewaien changes from party to party. The
largest number of women elected representedlthghile there were no women elected from the
PCTVL.

Even though this study method is qualitative arerttost essential thing is to find duiw gender

and gender stereotypes are “done” in politics,ustrbe noted at the same time that men who were
represented both in political advertisements antkrizds and commentaries as well as on TV and

radio programmes were represented in much largabats than women and thus made more of an
impact on the perception of the political realmirstfof all it was represented as a male sphere due
to the great majority of male politicians in thasaterials. Men were also dominant among the

party leaders (Among 21 party leaders, 16 were amei¥t were women).
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Political advertising

The genre of political advertising is notable fta ¢apacity to “show” politicians as they “show”
themselves or as their images are constructed (elr own participation or that of their PR
specialists). We have taken into considerationlleatveen candidate parties for Parliamentary seats
there were no significant ideological differencgsrty advertisements were grounded on
personalities as well as on stressing the “produgtilities and differences were shown using
psychological and emotional (instead of rationaBtmods to influence the voter, for instance,
through a specific shade of colour instead of imfative strategies. Evaluating the political pre-
election campaign, it must be noted that even thquagty advertisements often mentioned various
themes and problems to be solved, strategic dewelopformulations were absent, there were no
specific political solutions offered either. Thewnand the small parties mainly pointed out the
existing problems with the parties in power, cri#gzl the situation and promised to solve
everything as soon as their respective parties wketed. The parties in power in turn stressed
what they had achieved (for instance, V.KriStopansZZS advertising, A.BrzinS in LC
advertising).

Pre-election campaigns showed that the representatimale politicians was more diverse, in the
political discourse more male types could be iditithan female types. The division between the
two genders was distinct — women politicians andn npliticians had features that were
particularly pronounced, they had a certain appearainterests, issues to be discussed that, most
probably, was a conscious choice, to some extedthad impact on the choice of the voters. It is
quite possible to speak about a certain dominaggmonic, to use R.Connell’s term (1998)) image
of a male-politician as well as the image of a fllitician or the successful (elected in
Parliament) image of a politician. R.Connell defineegemonic masculinity as a form of
masculinity, “which in a certain context is the rmo=sspectable one or viewed as the most desirable
one” (R.Connell, 1998). Hegemonic masculinity, as interpreted bydrrell, is summed up by the
following, “Where this notion is being used, [ithipts out to a general idea about assumptions and
opinions on masculinity, opinions that have becayarerally accepted and that may be absorbed
uncritically or agreed spontaneously with, but tHallowing assumption, are imperative in their
natur)({:- in terms of affecting consciousness, norfnisebaviour, affections or desiresR.Hanke,
1998).

Essential issues and themes that were mentionedgdpre-election campaigns and that showed
clear differences among the parties were issudaipeng to foreign affairs: attitude to accession t
EU and NATO integration. Corruption elimination,c& guarantees and tax issues were at the
centre of pre-election promises. The spectrum efaforementioned issues was noted using terms
of rationality, responsibility and order that westeown as prerequisite in political, economical and
social issue solving that are traditionally viewasl “man-like” and “political”. At the same time
these notions served to characterise a male pafitevho met the aforementioned characteristics
and hence could do a lot on behalf of Latvia.

Visual representation of a male politician in Latwas quite typical — it comprised a man sporting
a suit and tie. Some advertisements showed a mamadoal attire but that was used far less

! Robert Hanke’s definition of hegemonic masculinigfers to a ,superiority of a special version oodal of
masculinity that, operating within generally acegband conventional scheme of morals defines, ,\tlm¢ans to be a
man™ (R.Hanke,1998). It means that one version could be the wiestly expressed one in media discourse. His and
other studies have found that ,hegemonic masculigitmaintained not only through repeated focusdominance-
based masculinity, but also with the help of a ,né@gion on masculinity” that is defined in relati®@a women’s
liberation and woman ,as the new woman’s” imageHanke 1998).
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frequently. Clothing demonstrates a politician’spensibility and his serious commitment to work
in politics. The image of a male party leader ii&kdid to the ideas of seriousness and responsibility
not only in visual representation but also in tagts — party slogans. For instance, Einars RepSe
(JL) was pictured as an unsmiling, serious politigmomising to bring to life the principles of
openness, honesty, professionalism and respongifiilie same is stressed in the party’s slogans:
“Honoured to serve Latvia” and “Power is respongili Leader of theLPP Eriks Jekabsons,
former boxer and minister was pictured along th¥ang lines: a physically fit man wearing both

a white shirt and a suit. The slogan of this pa#tynan is his word” stressed the gender aspect — a
real man (politician=man) will always keep a promighe rhetoric of “serving” used in LPP
political advertising was used in the TB/LNNK adveements as well “The State shall serve the
person”. The use of this notion of “serving” may limked to several aspects: the religious idea of
serving (that, possibly, was closer Ld&®P) and serving as service provision related to the
masculinity image in the business of politiciafis Connell 1998; M. Kimme| 2001). A male
politician as an experienced person was positiaméige centre of LC advertisement texts.

The image of politics as a team of men was usékPiradvertisements. These ads showed a group
of politicians (in almost all advertisements — naly with the exception of one, less frequently
printed picture where two women were included) temthree men sitting around a table with their
back towards a bookshelf. Note books and an oms#mite— in terms of advertisement — cup with
red sharp pencils symbolised the willingness o$¢heen to work on behalf of the country as well
as the competence of a “men’s club” in fulfillinget promises made. The only word that was used
as a comment to this picture was “The Team”. Beingember of a professional, predictable and
reliable team of politicians a man supposedly mé#etse standards at around the age of 50, being
formal and recluse at that. Association with a tgpt@am is in place here in relation to which the
dominant (male) values in politics are stressechpetition, training, achievements, discipline, and
health. Even theL advertising text positioned the party as a prodesd team. The image of a
men’s team is a great illustration to politics ascantract of brotherhood” policy model. Carol
Pateman defines this as public space viewed by raasaan “individual” and being constructed
“excluding women and everything that they may sylslked' (C.Pateman, 1989:52).

Sample political advertisements:
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LC political advertising promised security that tedtyaeferred to integration into NATO while
visually picturing a child hiding behind and holdim man’s leg. Military security, traditionally
men’s domain, was shown as politically the moseesal one; hence creating the association that
politics is a man’s field as well. TB/LNNK adverisients also stressed security and NATO
(military organisation) as security guarantors etresugh the text denied that weapons could be a
guarantee for security.

A politician from LC, K.Libane was positioned as an equal among politicides.clothing was
more colourful in contrast to that of the men, he text she propagated that she would “work and
achieve” — just like her male colleagues. TV adserhents of this party pictured politicians of both
sexes as equals without stressing or construcpegifically the features of female politicians. A
new image was forged in this case — one that haexisted before — a young female politician
entering politics on equal terms with men — likesiter” in their team. In this case politics was a
road of professionals “without gender”; howevegds to politics are never gender neutral — only a
few get into the leading positions in politics. Ttagget audience of this specific politician was
young women building their careers in urban envimments, in business — in a man’s world. A
young, successful politician was shown as a maatedfiy woman working in business or politics
(that are still traditionally male-dominated areas)

The leader of the ZZS party, Uidre was pictured as a woman-politician (unique cighe Both
advertisements printed in newspapers and the T\freeneial used showed her wearing a dress and
high-heeled shoes walking down a meadow next todwidren riding a horse. She was holding a
balloon in her hands. This joyful, sunny picturesverengthened by the slogan, “Female strength
and Femininity of Strength. InmtaUdre. The Union of the Green and the Peasants”. rinityi in

this commercial was in the centre contrasting mlastu stressed in the previous political ads
mainly dominated by men. Femininity was associatél children, family, and the private sector,
education, nation, emotions, care in this advertesg was shown as women’s “power” areas in
contrast with political advertisements of men whgreolitics or the public sector were central or
where they were pictured with neutrality, stressthgir vision with textual aids. Yet another
advertisement showed the face dfdre with her lips half open that could create asoaition
with sexual undertones or another set related lack of seriousness in the protagonist of the
commercial. It must be noted that in cases whegruigws served as political advertisements for
the candidates of this party, most frequently tipgion leaders were the men from the party
(I.Emsis, A.Brigmanis).
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It is interesting that, for instance, in the adwement of the “Bwibas partija” the woman
(M.Kostapecka) was positioned in the role of a caring motAeother female politician Vizo in
the LSDSP advertising material was shown as a wowearing a national costume and knitted
mittens saying, “Good work must be kept, the badast away!” (protector of the morals in
politics).

In the PCTVL advertisement women were shown adqgaaits at a political meeting protesting
against something. This was meant to indicate wwahen are politically active while they have
their own limitation in voting for power represetias — because they are not quite the decision-
making part of society. It is interesting that thdvertisement of the political union “Centrs”
showed a child’'s face (that of a girl) in contrasith small men’s portraits. Here
women/nation/children were positioned as weak aepeddent on the man/politician/doer. Yet
another LC political advertisement describing asés to be done and to attain welfare showed
man as the doer. TB/LNNK, “Bribas partija” political advertisements — intervielgs the men
dominate in the discourse of power division. Menmenvilne ones who spoke about the development
of the State and making it complete. For instarinea TB/LNNK advertisement J.Dobelis
addressed the electorate by saying “Our Fatheiedperiencing hard times; its sons must come
and help the Fatherland”. Fatherland here is efgualmother while the saviour is a politician/doer
— man (son).

We must note here that the genre of advertisingesgmting men — leaders of parties positioned
with the strategy of personalisation as the printagans for setting something in the foreground
with the help of visual framing, hence allowing #wedience to see his individual value as well as
the man politician that teams up with others hdr@@ming a “nation” that has an aura, metaphor.
Bringing personalisation to the foreground in theurse of the pre-election campaign was so
powerful that it turned the party discussions onbpgms in party programmes into secondary
iIssues. Bringing issues like accession to EU andT®Aintegration to the foreground
simultaneously made secondary or “overlooked” aegiosis discussion on internal affairs, for
instance, on social issues, gender equality, @estions on gender equality are a good illustnatio
of how in the course of such discussion duringgheelection campaign professional politicians
did not view [avoided] them as important unlike #Bg and NATO accession processes. On the
other hand when gender equality politics was stgtsss a part of harmonisation widtquis
communautaire the elected part of the Parliament marginaligech ithe public and political
discourse as something enforced/affixed to theonand State from outside.

Nomination in the foreground is so clearly expréss#eenables manipulation with the target
audience using assumptions. The assumption is &elof language that certain ideas seem to be
self-evident without any alternative possibilitiés.this case nomination in the foreground is based
on an assumption that a politician or a team oitipns that are shown in the advertisement has
no competitors.

Problems with corruption, social issues and othegse stressed as those that require rationality,
responsibility and order in the solution-findingage that were shown as traits inherent in men
hence legitimising them as belonging to the pdlltiealm. Hence political advertisements in fact
indirectly constructed the relationship betweenagent (doer)-recipienbetween a male-politician,
agentof rationality, order and responsibility unifyingcallective on the one hand and the target
audience or theecipient on the other hand. It was all done with the hdlpersonalisation —
building psychological and emotional attitudes agathe figure of the male politician. The indirect
feminisationof the target audience in the familiar gender sigpng dichotomy — subject (man):
object (women) — brings out yet another way of rpalation at the level of images, an exclusion of
alternative possibilities and indirect indicatianthedependencef the target audience from one or
another politician or team of politicians.
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Images of women politicians reflect the very welbkvn stereotypes about the mother in a family, a
mother, a wife, a weak citizen of the nation whatr®ng enough to represent a target audience but
no more. Modality of the text constructs the tradial position of women in the political world.

Positioning politicians in printed media in Latvian

“Diena”

Comparing the three analysed newspapers, thereseaeral differences to be noted. “Diena”
published critical opinions on party pre-electiolmgrammes and political activities more than the
others. However, it must be also noted that theepapowed a dominant negativity towards left
parties and parties that could be related to thealled “Ventspils grouping”. Hence, the paper
published vituperative criticism against ZZS anditHeader [Udre. It must, however, be noted
again that other leaders of ZZS — V.KriStopans, riganis, I.Emsis had not received an equal
amount of ridicule. “Diena” picturedUdre as an unreliable, unprofessional politician duks
seriousness. In principle, the paper did not mahidendemnation regarding women’s participation
in politics, but neither did the paper publish aypport for it. There were no articles in the
newspaper focusing on the politics of gender etyalne paper didn’'t analyse gender equality
aspects in Parliament or the election procedure ¢thly material where reference to gender
equality could be sensed was material on the pasé-election posters from the early"™2gentury
among which there was a pre-election poster by Wisnélational League). In the parallel
discourse — background material that is not diydotked to the activities of politicians — a woman
was shown as an exception; if she had completecthiamg that was unusual and in such a case
woman’s bravado was in focus.

Discourse of politics as that of an environmenadtivity was strongly masculine (the same could
be observed in radio programmes and TV shows)ti€okvas shown as a man’s sphere of life
often mentioning only male politicianor{ly women politicians as autonomous, independent
politicians were mentioned with exceptional rarity)for instance, in the context of political
intrigues to obtain power (September 26, 200R&lS shall fight RepSe to win impact”) thus
picturing politics as an “unclean game” where mde and act.

The following genres used in the paper must be chat® being essential for analysis of the
discourse in politics, power and gender: intervigavsolumn “Biting Questions”, brief pre-election
interviews, two “duels”), articles devoted to dissing specific problems from the point of view of
party promises and offers, analytical articles,tpgmaphs, caricature. The following themes were in
the foreground: foreign politics, economics, ediarathealth care, taxes, pensions.

In the column “Biting Questions”, which the newspappresented as an interview with
uncomfortable questions for politicians, a changethe register regarding male and female
politicians was observed. For instance, the questmut to the leaders dP, E.RepSe (09.09.04.,
“Mana persoiba ir garantija” (“My personality is a guaranteedyd of TP, A.§¢le (13.09.02.,
“Lenam tiksim gah” (“Slowly we shall overcome”)) mainly originatedoim the party programme
with chances to implement what had been promiged.ihteresting that the interview witildre

(as well as her responses) were left in a conversdtform without editing redundant phrases
(21.09.02. “Kas notiks ar citkiem?” (“What is going to happen with people?))kdwise IUdre
was the only interviewee to be asked a questioa more personal note, inquiring whether she was
wearing real furs. In addition, next to the intewitext was a picture showing only half of her face
These two elements — both the textual and the Misymssibly work to diminish the authority of
I.Udre as a female politician. Interestingly enoude, tases were typical when female politicians
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were mentioned while photographs that illustrateexa were absent as with party advertisements
where women were not pictured. For instance, S&aldd V.MuiZniece were mentioned in an
article about the TP (09.09.02., “Tautas partijattdbez Feles” (People’s party among people
without Sele)) while the team” picture did not show eithareoof the two women. Even during
the address on election night that was illustrat#tt an abundance of pictures, only men "took
part” therein. [Udre and G.Krasts were not present; hence they sferen in very small pictures.
After elections discussing opportunities for coafit only men were shown taking part in round
table discussions. Likewise, in the text “Rep3elesivaldbu bez §cles” (13.10.02. “Repse shall
form a government withoutkSle”) politics was constructed as a man’s area afkw®dhe image of

a male politician was contrasted to that of a fen@dlitician as a symbolic party representative
only.

Pictures where politicians were present in formadctions or in a less formal environment, for
instance, visiting a pensioner, such as A.Sles&@s09.02., “Pirra partija iepamstina ar sevi
pansioata” (,The first party introduces itself at an old-p#e’'s home”) or setting out on a bike ride
like I.Emsis (09.09.02. “4#& un zemnieki reklagjas velobraucieii (,The green and the peasants
advertise themselves on a bike ride”) or visitingrgs such as Poetry week like representatives of
the SDS, did the same — mainly illustrated menenhh formal attire were illustrated much more
frequently not only in political advertisements kalso in pictures illustrating interviews and in
other photo material. Also in extra-political adi’s — documenting welfare activities before
elections — men in suits and ties were the domimaage. A photo report on LSDP activities could
be singled out as evidence here, a shot taken gluoemetery renovation (06.09.02.
“Socialdemokiti atjauno partijas biedru kapus” (,Social demosrabrk to renovate the graves of
their former members”)) a photo report on the inaagon of a computer class by K.LeiSkalns in
Tukums area, Cere primary school (07.09.02.), Séhding Poetry Day events (12.09.02.). A
politician in informal attire was a rarity in photeaterials illustrating the party activities.

Caricature — visually ironic material — often sianll pictured politics as an area of men’s acegti
(sometimenly men were represented — as figures embodying ig&litn contrast to the voters)
(04.10.02., 10.10.02.).

All the genres independently from male party memlgganted politicians the position of political
agency, activity, rationality, decision making. kikin the case with strategies of political
advertising, here the relationship between the tagmipient was evidently gendered. More often
than not women in the audience were listeners anery (for instance, the “Bfibas partija” is
equally represented by women and men in the ruealsawhile the pictures showed mainly women)
— “the active and the strong rural women” (23.09.0Zevers Aloj ieinteres 10 \&l&tajus”
“Cevers ignites interest in 10 voters in Al)j The gender stereotype “the strong woman” was
related to the country identity and it meant thalyccertain, specific women’s ethnic and social
groups were looked at. In the realm of politicgsita well-known strategy — to disallow any
alternative women’s mobilisation opportunities adgsthe politically stabilised boundaries. Rural
women were viewed as politically active; neverteglehe stress was placed on how their political
agency was constructed with the help of notions Wexe not selected by them. Among voters in
Latgale who were interviewed before elections (2%P2., “Latgales depresiju izmanto kreisie”
(,The left party make use of the slump in Latgalefhainly women were represented. This article
too relied on the image of the ,strong woman” —ithage of the teacher, farm owner, and leader of
business support centre (and one man with no spgedfessional occupation). Hence, the strong
woman is the decision maker and the doer in thentcgside, in regional territories, in cases of
specific problems and in lower positions but thierkess of her in ,great” politics. She is a pcki
agent only within certain boundaries — in the higlite political management. All in all on this wel
constructed “bridge” there were no signs of infleeno be noticed among women in local politics
and men in the elite politics. Had there been dhg, party agenda would try abstaining from
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personalisation strategies and would try to shoeeige programmes in the sphere of social welfare
and gender politics.

Politics was described as men’s domain and texdd tie following characterisation of politicians:
“the honourable men” LPP, expressing gratitude to their political competto 05.10.02.,
“Paldies!” “Thank you!”), “wars of brothers in thgarty” (positioning the power parties who had
lost the elections as men’s organisations, (11210@aurkritusie”, “The failed”)), “the old soldiér
(describing LC after the election failure, 12.10,02.atvijas ce/a spoZzums un posts” (“The
splendour and misery tfatvijas cgs). These descriptions helped to indicate indiretttt political
and power areas were men’s playing fields where was a self-evidently accepted agent. It was
implicitly accentuated that politics as a fightiagea was better suited to men — warriors who could
bring themselves together as “brothers” and wageagainst one another. Writing about politics in
a general descriptive manner aimed at women dyreab not used.

The descriptive labels attached to women politigiemthe paper are significant, too. For instance,
an article on Udre used a title “snowflake” (in childhood she veahto be the best snowflake
while the fact that the description was borrowenirira woman’s magazine was not mentioned;
(14.09.02., “Naudaak” (“Money’s coming”)).

One of the genres from the body of materials oatimg from “Diena” were problem articles
inviting politicians from several parties (usualy7) to voice their opinion; this genre was alse th
one wherein the position of men and women in putdime to the surface quite evidently. Hence
problems in education were discussed by 5 men andr2en (06.09.02., “Milze uzadgam mala
kajam”, “An expensive clay legged giantess”). DiscugsEU related issues, the proportion was
equal (13.09.02., “Latvia will be able to influeng&”). It is quite typical that men were experts in
all areas except education. Even though womentiwadily worked in the sphere of education
(women teachers), politically this area was agamden the men’s decision-making minds.
Discussing the state language 4 men and 3 womea pesent (14.09.02, “Valodas apburtais
loks”, “The vicious circle of language”). Only meook part discussing traffic security issues. In
this case men tried to discuss and offer solutionghe male initiated (traffic rules are mainly
violated by men) problem. Civil service and natioadministration, as is quite characteristic for
issues of this kind, were discussed by five men @mel woman (30.09.02., “Stiprdinpaldi vajag
Sodien” (“Strong administration is needed today”)).

Naturalisation (27.09.02. “Naturadizija el un tuvina” (“Naturalisation divides and brings
closer”) was, in fact, the only question on whichinty women politicians expressed their views —
two men and five women were interviewed. The actesl did not show a gender perspective —
none of the issues, notwithstanding the numberahen represented was viewed from a gendered
perspective. Issues on drug addiction (28.09.02Kdlaani klast jauraki” (“Drug addicts are
getting younger”)) interviewed five women and twcemn(in relation to problem solving all
politicians stressed similar things: activitiestloé police, as well as the importance of educationa
work at school and in families). Here the womenewvaore represented in terms of number, which
could be explained by the social nature of the lerob

Themes that in these articles devoted to specifijests were not discussed (were “omitted”),
pertained to gender issues, from those of the lse@ém only a few were selected: issues that were
left aside related to problems of violence in tamily, family politics, marginalised social groups
in the labour market.

The moment of undertaking responsibility is essg¢ras well. Women more often than men were

represented as responsible for a lack of succesgrablems from the “men’s sphere of
competence”, a good illustration here being the #A8iing regarding corruption issues (05.09.02.,
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“Zalganienem un nevai&’, (“The green-ish take but don’'t ask”). The pavisas reproached for
having had unclear funding, and the article memtibrseveral party representatives while the
picture showed only Udre, hence showing her as the central (“visibleilpgt-politician. Textual
representation of M.Pagéva in an article on the bad luck of TB/LNNK patians while heading
the Ministry of Welfare is comparable in this serieethe one orlUdre; (06.09.02., “Sveicar,
neapgijies!” (“Bell boy, don’t give up!”). The article siwed a desire to position the named woman
as the responsible one. In contrast to that dfierfailure ofLC during elections the men from the
party expressed their opinions in an article onghgy and the picture focused ondtBnS, even
though K.Rtersone was in the foreground, hence he was posdicas the responsible one
(10.10.02., “Valdba atkipjas” (“The government is stepping back”)).

Therefore, it is essential to note that male pmditis were shown as decision makers able to solve
the largest variety of issues — all related to eoanns and foreign affairs that are traditionally
man’s areas, even in areas where women dominategtnrs of number (education, health care).
The same might be said about the “Duels” (03.10.02.10.02.) where representatives of two
different political parties took part in a lengttiscussion that was presented yet again as another
political “combat” method since only men were présé.Bérzins — J.Jurkns, E.Repse — AlSle.

Bringing to the foreground the symbolic, represewafunctions of women, in comparison with
men, positions them as less serious politicians. ikstance, one genre used in the pre-election
material was sweepstakes. When women took pahisricombat”, for example, L.Vikmane (SDL)
and A.Kanine (JL), the title communicated “The actressestfighl.09.02) or “theorists of art”
(25.09.02.). Men, on the other hand, were “the farmmayors” (28.09.02.,) “ministers of the last
government of the Soviet Latvian Republic (12.09.,02he zigerites” (13.09.02.), “violators of
road traffic accidents” (14.09.02.), “The messa@gdivdred and signatory to support letter for
I.Haritonovs” (03.10.02.) “uncle and nephew” (24@&. Men’s descriptions were dominantly
related to politics, the public sector which senasia “theatre” to women; this was not their
fundamental area of work, while for men it was attmal” sphere of activity where they were the
doers — either the former or the existing ones)@amus or less scandalous.

The President of the State \iké-Freiberga was shown in the media discourse aditecian with
respectable authority, who was outside the pretielecombat. She addressed the citizens of Latvia
before the elections and invited the voters to Weibeir choices as they would have an impact on
the further development of the state as well asthenfuture of each person and family. The
President also stressed the importance of electionsnly in Latvia but also in the European and
global context of development appealing to the cemee, “We all stand today in front of our
conscience and take responsibility for our land5.10.02., “Katra balss ir pgemts Emums”
(“Each vote is a decision made”)).

.Lauku Av 1ze”

In the newspaper “Lauku Aze” it was quite hard to separate news from comaness; the “other
news” genre was not a dominant one. Reflecting maefection development, the paper mainly
avoided focusing on news or party opinions; it dpt&ther for publication of promotional material
forged by the parties. In terms of numbers, theeeewmore promotional articles published than
news material on the pre-election period.

It could be stated that “Lauku #e” opted for the following genres with regard lte pre-election
campaign and post-election period: report, intev(igometimes a method for political advertising),
express interviews, newspaper satire, and cargafire spectrum of themes looked at was the
most diverse: economics and trade were stresséteamost important ones, as were the foreign
affairs related problems, however, there werelagion social and ethical aspects as well.
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In a report on the meeting between the TP andakeet (03-09-02, “Dobelun Saldi lenc Tautas
partiju” (“TP pursued in Dobele and Saldus”)) Aef was pictured as a charismatic party leader, a
working man and strong politician; while other gamiembers were not mentioned in the article at
all. In this case the so-called personalisatioatsyyy was used, particularly stressing the features
and ability of the male-party leader. Just like thaterial in “Diena” this newspaper accentuated a
responsible, working, serious political leader @nally, a male one). Other reports reflected
political fights or exchanges of opinion betweenotwen politicians (19.09.02. “RepSes un
Godmaa anas vidusskal” (“The fight between RepSe and Godmanis at hidiost). A report on

the meeting between the Party of Socialists andtaigte in Kuldiga (26.09.02. “Sadisti
Kuldiga” (*Socialists in Kuldga”)) was interesting in the fact that one of tlaetyjs candidates for

an MP post who took part in the discussion waspnesented at all, neither was she introduced by
her colleagues. This is an example of an indirttiede being demonstrated towards a woman as a
less important politician than a man. Another répmr the JL meeting with the electorate in
Jekabpils (01.10.02. “RepSengkhbpili — \etraini aplausi” (“RepSe receives passionate applaus
Jekabpils™) portrayed E.RepSe as a leader and sodyetybo would be able to put the country in
order.

Yet another genre — that of an interview — alloviieRepSe to position himself as the measure for
all things and centre for all events (05.09.02.¢pBe Ak ar principiem un “melno sarakstu”
("RepSe comes with principles and a “black list™"ppeaking of JL politics, E.RepSe talked about
“my government” and mainly relied on using the paa pronoun “I” (“I am gathering information
on who is who”). He repeatedly stressed that threeBband responsible civil servants and others are
“my friends and support”, “our friends”. Anothelustration of this is an interview with Ad&zins,
leader of LC (19.09.02., “Latvijas Besola stabiliti” (LC promises stability”)) who positioned
himself as an experienced politician who would easwontinuation of Latvian development on the

basis of accomplished work (that was discusselanrtterview).

A political advertisement for LPP — interview (00.02. “Slesers: &s iesim idz galam” (“Slesers:

we will continue until the end”)) focused on buildithe image of A.Slesers as that of a courageous
champion and fearless politician. A peculiar obagon — which was drawn from this newspaper
and political advertisements — a call for a “strévand” was voiced — a call for a hand that could
put things in order in Latvian politics, mainly dorated by a lack of honesty. The discourse of the
“strong hand” was built with the help of personailisn discourse of gender construction —
historically the man’s hand was the one that wasgyeed to be the “strong” one. In context with
the most often mentioned political leaders — manhrust be concluded that even in this case, as
could be expected, the strong hand belonged toma ma

A positive exception singled out was an interviewhws.Dreimane PP (“Politikiem vajadztu
vairak mera sajitas” (“Politicians need a better sense of propattie masculine form of the noun
was used in the title)) demonstrating that a woem be knowledgeable and work successfully in
politics (11.09.02). S.Dreimane stressed respditgibin contrast to the dominant spirit of
achievement in politics, “A person working well ame’s profession could think: now I'll get into
Parliament and will reach an even higher levellgh§; but I've always liked that a person has a
good sense of proportion and responsibility. At thement | am speaking of myself against this
backdrop.” However, she also stressed that afteicgeation in politics as a member of thaunz
partija (The New Party) she wanted, at least for a white step aside from politics, to be in the
role of an expert, observer”.

The “LA” of 27.09.02. contained a survey in whichegtions were posed mainly to men. Among

the persons surveyed the opinion was raised thdtcponvas not quite the most pristine area of
work. On top of that, one of the persons surveyeitated that in TP advertisements there were no
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women and called the party “women haters”, sayfRgople have noticed that on the streets of
Riga there is this “team”, advertising only men,men have disappeared. So it must be concluded
that this is a team of women haters”.

“Lauku avze” was also notable in its use of a great quanbtycaricature-type material.
Caricatures, like the articles, positioned a manthea role of politician while a woman was
dependent on him. It is interesting that in theiczdures the women, even though they were
politicians were shown as the fulfillers of womefdties” in the family. So a caricature entitled
“8. Saeimas igemsana” (“Occupation of thé"&arliament”. 05.10.02) pictured representatives of
all parties trying to protect their fortresses frime respective occupants — representatives oéthos
parties who were willing to get into Parliament.the drawing K.ltbane was pictured as a person
delivering food (roast meat) to the front line (oén). In another caricature (05.10.02.) illustrgtin
men who had opted for a great diversity of fightmgthods on the field of politics (on a river
shore), including bulldozers, a horse with a swaiddre tried not to get her feet wet carrying her
high-heeled shoes in her hand (a reference to Z@8icpl advertisement) and T.Zdanoka,
representind®CTVL, was shown shooting from a machine-gun thoughwvtiais under the control of

a male politician — J.Jugks.

Lauku
Avize
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In humorous genre — newspaper satire that wasegsesented in ,LA” — politicians were named
,the man of honour” (03.10.02., “N@gumu vairs nav” (,No more secrets”)); hence imphci
describing politics as a man’s realm while the timéin 1.Udre — in contrast to male politicians —
was the ,welcoming housewife” (08.10.02., “Kam jaukam <rigi” (,Some are happy, some
sad")).

It must be noted here that in ,Lauku#e” politics were also illustrated as a man's donfith
directly and indirectly. In "LA" materials men wengostly presented as politicians; for instance,
in the column entitled "Select your leader” thet iekoducing the reader withL, mentioned five
men and four women. Criticism aimed at the powetigm of the moment and discourse of
blackmailing the other parties showed politics adirty (man’s) game where parties have not
managed to do as they promised and have succumbealruption. For instance, in an article
“Par kadu partiju es balsotu" ("For which party would Ite®") the parties of the previous
government and the parties forming the governmemeweferred to as dishonest and an audience
was called to vote for a party who could deal waththe problems successfully. The Social
democrats in a party-paid interview also blamed ttker parties for national problems
(05.09.02., “Soaldemokiti pirms tautas iz&les” (Social-democrats before the choice of the
nation is made”)). Criticism was related to the powarties of the moment and attempts to
expose them were clearly evident in the party paddertisement by the United Party of
Republicans published in an appendix to "LA" (14029. A voter survey communicated an
opinion of politics not being squeaky clean (26029.

Politics being a man’s area was presented indyreadl well. For instance, in a commentary
(interview with psychologist Arturs Utams) a politician was positioned as a ,man of staied
only the masculine form was used; a politician rhaye a wife, not a husband (03.09.02, ""Vai
balsosim par am, frizaru un zestiem?” (,Are we going to vote for eyes,riséyle and

27



gestures?"). In arLPP political advertising-interview (21.09.02 “Aig nozagto, samazn
nodoKus” "To regain what was stolen, to decrease tax&@4"aksa named two women (“should
women become honourable men to take part in pgifitjc In the article entitled “The hard choice
of the voters” (03.10.02) politicians were refertedas suitors, hence only men were meant as
being in politics and a woman therein was ignordoositive exception to this rule must be
mentioned - an advertising article for the Unitedt? of Republicans of Latvia — in it both men
and women were represented by referring to themeasand ladies of power (12.09.02).

On the whole it may be concluded that the analysedia texts are a striking illustration of how
women through language are excluded from politctaaguage users are not used to employing
gender inclusion principles or respect gender @irtliocabulary either in the spoken or written
word; the use of masculine pronouns and endingsegan be accentuated as a continuation of
tradition, taking and positioning national politicdecision making as well as the sphere of
building politics as a man’s area of work.

Like in several ,Diena” articles, ,Lauku Axe” positioned women more as voters than politgian
(or policy builders, decision makers). A strikiflyistration here is political advertising for LC —
an interview with L.Muai$ (14.09.02., “Labs jurists ifdzigs prasimgam dakterim” ,A good
lawyer is like a skilled doctor”) communicated aea that LC voters are ,smart and intellectual
citizens, mainly women with the medium, highestpoofessional education, women-teachers,
women-librarians, women-lecturers”, which is quateclear indication that the electorate is a
"feminine" body of voters. Udre, in contrast, a woman who was active in prete battles has
sovershadowed many experienced male-politicianmftZS and LZP" and she was placed in a
somewhat negative light (03.10.02., {&aun daudzsoloSs projekts” (,A Green and Promising
Project”). It is possible that here is an indicattbat in accordance with stereotypes of power and
politics, if a woman enters politics she loses Jfiemininity” and attempts to beat men with the
help of various strategies — hence she gets indalva man’s game that on one hand is not quite
suitable for a woman and is not ,woman-like” whale the other hand turns a woman into a ,lady
with balls”. From the point of view of subjects dissed men politicians spoke about various
issues. An analysis of party programmes respegtiegkitled ,What do party programmes
promise?” (12.09.02) analysed mainly economic eelaissues: pensions, health care, taxes,
agricultural policy. One of the themes faatvijas AtdzimSanas partijavas finding a solution to
demographic problems (12.09.02 “AtdzimSaanedraud” (,Rebirth is not yet a threat”). One
of the articles focused on health care (17.09.0@3, partijas nas arstes?” (,How shall parties
cure us?”)); even though the article actually bexardescription of battles between politicians.
Yet another party programme analysis was inclugean article ,Pensioners are promised a
brighter future” (17.09.02, “Pensiarnem sola gai&ku dzavi”) - party promises were mainly
populistic and vague.

Among the so-called ,women's themes” there, no tlowere issues like ethics and care for
maintaining the highest standards of morals — gmrtiad delegated the duty to attend a
conference on politics and ethics to their women ¢4Rdidates. Though it must be noted that
I.Vaidere spoke about economical and trade issmeani interview (political advertising for
TB/LNNK; 03.10.02., “Vaidere: Ms nevaram iit tik lieli liberali” (,Vaidere: We can’t be
liberals only”).

Among issues that were omitted completely were geredjuality problems and attention to
gender aspects in general. In-depth and well-censtidiscussions of social issues were absent
as well. Nothing but vague promises and statemaitke position of the party with regard to
foreign politics was offered.
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In the period covered by analysis the top rankiolgipian, on the basis of MP candidate surveys,
was the President of State, \tké-Freiberga.

Material in ,Lauku Avze” presented man as a politician. A woman poéticand her appearance
on the pages of the paper was an exception rdtharthe norm. Female politicians were mainly
pictured in party advertisements or in caricatufesotable fact is that in contrast to ,Diena”,
sLauku Avize” positioned V.KriStopans A. Brigmanis and |. Esnas leaders of the ZZS instead
of 1.Udre who appeared in very few materials in her cépas party leader. In ,Lauku Axe”

the image of a male-politician-the-fighter was mesg@ressed — both directly and indirectly a
man was positioned as the one who would bring gita¢ée to order” and to whom, in fact, the
respective public expectations are directed. Thellghdiscourse of the paper showed women to
a very small extent - mainly as active rural womé&wo articles were linked to the theme of
gender equality - one on women in military servieasl politics of gender equality in Finland
(01.10.02., “Inmas pilra kaujas ekipjuma”, (,Ladies fully equipped for battle”) 10.09.02.,
“Stipro sievieSu zeme Somija” (,The land of stromgmen — Finland”)). The subjects of these
articles are exceptions against the backdrop ofodise in articles published in the paper;
however, the mentioned articles did not initiatecdssion and did not manifest the intention to
topicalise initiation of critical gender discourSéhe first of the mentioned articles indicated that
military service is an exotic occupation for womesile the second reflected the Finnish
situation without making any parallels with Latvia.

The articles analysed indicated the following catezation: men — active, independent agents in
“big” politics, decision making and political buitdy process at a macro-level, on one hand, and
women as supporters (Kikane) or beings too feminine to be involved inydptlitics (1.Udre) or
those who have given up their femininity transforguiinto men (T. Zdanoka) or just nice
housewives (LJdre) on the other hand. Along with superficiallyabised social issues (which
served for advertising purposes more than any piee of the "omitted" themes was gender
equality, gender aspects in politics and other igshenew gender roles for women were not
offered, nor was a new political vision. Genderetgyping was a tradition with regard to this
paper. The presence of women in political powerrditichange the meaning of “femininity” and
“power”. While gender was not discussed directlyhim the pre-election campaign framework in
reference to construction of politics, the mairuess considered to be "knowledge”, "important”
and "priority" of men in the elite of power echedomere examined.

.Vakara zinas”

.Vakara zihas” did not look at the upcoming elections, pantg-election activities either in news
materials or in terms of comments and political eatlsements. The newspaper turned to pre-
election activities only when the scandal with le@flets broke out.

The only woman-politician — who was described as ohthe most attractive politicians — that the
paper mentioned wasUdre (08.10.02., “Simgtiskakie Latvijas politki” “The most attractive
Latvian politicians”). In the background materiabmven were portrayed as sex objects both in
pictures and in texts. The paper also wrote abaumh&n-celebrities, more specifically, about their
private lives. The dominant image of a woman inghper was that of a half-dressed young woman
recounting her sexual experiences and adventurdg.9O0me articles gave a neutral description of
a woman’s image (mainly in interviews) which was tbnly material where there were no
stereotypes about a woman as a sex object. Thisated the “actual” structuring of interests
towards a young woman (as a representative ofatget audience) — private relationships and
lovers were set as more important than politicSs Th an instance of women’s “neutralisation”
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strategy with regard to active involvement in poit Women and politics are presented as mutually
foreign.

One of the articles looked at during the respediive period (25.09.02.adis Teteris: “Latviji
varai pbut sievieSu roks” (Janis Teteris: Power in Latvia must be in the hande&amen) focused
on gender equality issues: a man who was labelked &eminist” in the article stressed the
necessity for equal gender representation in Pael along with the favourable impact of women-
politicians on the overall development of the stdteis interesting to note that this idea was
presented in the tabloid press that has no powerflicence public opinion and win respect (the
format of the paper requires viewing the intergretaof this idea as weird and scandalous). Other
studies showed that the “yellow press” demonstratéarger interest and larger stylistic freedom
with regard to discussing topical issues for Laivéaciety than the so-called quality prelsatyia
National Report... www.cromenet.orp

The dichotomous discourse “politics/life”, “purefil@an”, “man/woman” constructing the
dominant stereotypes in the political realm wagsegaharacteristic for this paper as well. One of
the articles on pre-election battles (18.09.02 ‘$eekaro pret konkurentiem” (“RepSe fights with
his competitors”)) presented politics as an unclgame wherein the central aim was to blackmail
one’s competitors. All the politicians mentionedthe article who had been involved in the
“war” sending out messages aimed at staining therst reputation, were male. With regard to
the LC and TP leaflet scandal, "Vakaray@s” presented politics as an area of men’s mutual
battles (02.10.02., "SegB nesteidz sadot pa purnu premjeram” (“Sggis not in a hurry to beat
up the Prime Minister”)). In other ironic materiah TP (21.09.02 “Atrodi desmit &igibas”
(“Find 10 differences”)) the imaging of the “Teamwas compared with a painting picturing
Lenin and his comrades hence drawing an impliaialpg between the past and the present and
politics being only a man’s area — both then and.nblen as foreground politicians were
presented in an article on LC members (02.10.08lif@ku akiviste ir biiva, vinas kokgis ir aiz
resem” (“The activist of LC is free, her colleague —hired bars”) as being involved in the
scandal with leaflets. Women mentioned in theckrtwere office workers, hence — men’s
helping hands and coordinators. Comments on eteotisults were obtained only from men, ZZS
was also represented by a man — V.KriStopans (00210Uzvar RepSe. Jauns laiks Latvijai?”
(“RepSe wins. New times for Latvia?”)). Likewisdet parties having lost the elections were
represented only by men ((10.10.02.,a"ldr bezmaksas alu, torti un pastaisnaudu balsis
zvejoja” (“How with the help of free beer, cakesla®lf-made money the votes were fished”)).

Activities of politicians in “Vakara zias” were largely presented from the point of viefv o
scandals and a person’s private life. For instatius, paper argued that E.RepSe could not be
trusted on the basis of the fact that he had brdkermarriage oath, a promise to God (parallels
were drawn between the oath he gave as a politamanthat to the institution of marriage ), that
he has been divorced twice (07.09.02., “RepSe dabmvam doto sgumu” “RepSe has broken
his promise to God”)). Another article in the saedition of this paper presented material on the
current private relationship of E.RepSe stating treapreferred to keep it secret (07.09.02., “Pie
taga@jas sievietes ierodas slepus” (,Arrives in secresée his current woman”). A conclusion
was drawn — once there is something to hide, i€arche is not a reliable politician.

A male politician is heterosexual by definition. ©mf the materials in ,vVZ” (15.10.02.,
“Maskavas geji Sleseru ast par sago” (“Gays in Moscow think of Slesers as one ofrttip
voiced opinion based on rumours about the poss$ibieosexual orientation of the LPP leader
A.Slesers — information that was presented as stamsl The article also mentioned his wife
reiterating that she was a former beauty queen.
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It is interesting to note again that \iké-Freiberga who has become famous in one of the “VZ
articles (21.09.02) was presented as an exceptibith is unusual not only for the Latvian but
also for the global experience. The very title §iNas \fkes-Freibergas @ze VirieSu ielenkura”

— ,The life of V.Vike-Freiberga surrounded by men”) prompts us to belibat politics is a male
dominated area. The very term of being “surroundedilies that the President must fight a
certain battle to be a woman-politician.

Positioning politicians in Russian printed media

Mass media sources published in the Russian largaiag towards a complicated target audience,
the majority of which did not partake in the eleas falling beyond that party interest spheres.
Non-citizenship became the principal mechanismbfing excluded from political life; it also had
an impact on the internalisation process of exolusind political expulsion which must be viewed
in the context of the so-called Soviet citizensi8pviet citizenship as a political institute was an
“automatic” vote without the right to choose. Salegenerations grew up in this mode and faced
yet another regime of political exclusion. The axgece of democracy meant conscious qualitative
changing of this situation from the side of theifpzdl elite, intellectuals and mass media but
without the use of such language, rhetoric, prastiand experiences that enforces manipulation
with public awareness and that of its communities.

Mass media published in Russian in this processafket economy finds itself faced with a
difficult political and professional choice. Sinpeess is aimed at non-citizens of both sexes, it
assumes a para-political function. It has undertakeultural function as well as drawing attention
to the identification process in the Russian spgakiommunity which has become a part of the
post-Soviet Diaspora process. Such factors asoitialgesponsibility of minority media as well the
professional competence of those who produce ittlegemost essential components for media
development along with their role in discussingh@hgender and power issues in Latvian society.

In the course of the election campaign the Russiagaking section of the electorate was a
comparatively marginal audience for the campaignthe leading political parties and, in fact, it
became the object of activities fbautas Saskas party andPCTVL.

When interested in making an event less significhoth papers Gas” and “Vesti Segagh”
independently from one another used “feminine” &@ekualised” parallels, images and language in
representing political figures. For instance, oae compare the titles of the following editorials:

01.10.02. Cas” — "Hysteria”;

01.10.02. "Vesti Sega@d” — "MilZzu cina. Pirms eléSarim noskaidragjs, ka Tautas partijas
apmelojumus safabga [“strjapal”] Latvijas céS” (,The battle of the giants. It has become clear
before the elections that Latvijad&€&as blackmailed Tautas partija”);

03.10.02. "Vesti Sega@” — “Vara ir izgjusi uz pan&” (,The power on the panel”)

The “feminisation” of the political process duritfie elections was used as a strategy for building
negative attitudes and enforced with lexical meanked on the basis of stereotypical politics with
“women’s” characteristics — emotionality (hysteyia)orking in the kitchen (“forged” referring to
the Russian “Strjapala” or “made up”) and loosedwedur (“went on a panel”). This illustrates very
well the two-faced strategy regarding gender anggpan politics. On one hand, language that
denigrates something is based on traditionally tregaender stereotypes of a woman (she is
hysterical, gossips in the kitchen, a prostitutd)is is how implicitly the presence of real men in
politics is stressed. In the process of the dontigander stereotyping a man cannot be hysterical,
may not be a gossip, a prostitute while the padalitprocess is viewed as a male-only sphere: iether
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are women (“aunties”) in this area, then thererargolitics at all. The result of such “feminising”
use of language, the perception of modern polisadegraded and equalled to the level of kitchen
squalor.

[} éaS”

The dominant discourse of this paper positionedipslas a man’s area hence — as an area dictating
universal public values, for instance, men’s valuesa column “dnis Jurkins Presents” (22
politicians and 3 women). At the same time gendritnalisation was maintained: the paper was a
place where team partners were addressed in masdalims of address only. Tatjana BogusSevica
was positioned as theew politician (02.09.02., “Jaunie iek vari” (“The new come to power”)).
Men’s politics are accepted as a self-evident taud are taken as natural and gender neutral.
Gender neutrality is stimulating for the use of @ular cliché on the non-existence of gender
discrimination in Latvian society; however, both men and men in real life situations tend to
“ignore” the fact that in the “women’s” professigrsilaries are tremendously low because these are
“women’s” salaries and because the respective psaias are traditionally “women’s” professions.
Neutralisation in representation of politiciansnr@ gender perspective allows one to escape from
discussing the impact of gender stereotypes wdhneeto the labour market, value based attitude to
women and men, women’s and men’s work, family sphehild care, housework, parental care.
However, all thesenicro-subjectaare common for the whole public and professiomditipians are
needed for solving these problems in the process@él integration.

“Cas” as well as “Vesti” gave maximum space to thetypaf J.Jurlins, from the point of view of
the paper, he had best met the interest of thelieane (even though in many cases it was noted
that the respective material was paid for). Theypamas presented gowerful, man-likehence —
able to win power.

This openly masculine picture with regard to who cavn power was fermented with morality
matching political speeches. Interviews and argumerpressed by party representatives showed
clear moralising traits. For instance:

17.09.02 Andrejs Aleksejevs: “ We need a socially orientgtedlic!!”;

24.09.02. anis Kaverskis: “ wantour team to win!”;

28.09.02. Andrejs Jakgawvs: | wantto change the image of Latvia”;

30.09.02. anis Urbanowuis: ,This is our country”;

02.10.02. Dainis Turlais: ,It iEmeto separate the state from criminal circles [afisty]!”.

This is a clear illustration that the languageterlaexpressions during the pre-election campaign in
this paper equalled war vocabulary, just like i@ tase with “VS”, though to a lesser extent:
07.09.02. Jurijs Sokolovskis: “We are now movingpioounter-attack”;

04.10.02. anis Jurkins: “ We are doing our summaries before the battle”

“Vesti Segocha”

It is quite symptomatic that the first pre-electimampaign review in the main column of the paper
(09.09.02.) “Elections 2002” started with an adiciDon’'t vote for Ostap Bender! Boriss
Rastopirkin is warning you: you will be cheatediajan which a deputy from&kabpils PCTVLD
appealed to the audience not to become backgrattndsan the political show, and called to start
real work. On Sept 12, '02 more material was puigics picking up the thread in a column
“Elections 2002” — “opinion of a candidate — hagjuarter of Latvian residents been forgotten
forever? Tomorrow is the first day for the “Non-@iens” event”. In the mentioned event klga
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Jolkina PCTVL spoke about the fact that almost one fourth ef ibsidents in Latvia had been
stripped of the right to vote (the event mentiomedCas” was not reflected at all even though
PCTVLas a party had a priority). On 02.10.02 the samenuo “Elections 2002” contained yet
more material “We are not guests anymore and we higits! We must bring the state to order
ourselves” which was developed as promotional natésr PCTVL Again — interesting to note
that in the course of one advertising campaignstrae image was used in different situations, for
instance, in an article on the meeting of euro-espematerial devoted to national minorities
(04.09.02) referred to one and the same image: dWeaot guests, we have our rights!”

An article published on 05.09.02 was introducedwitphrase from Russian literature “Guys, don’t
you think Moscow is behind us?” A teacher (man) hexh a prize named after A.Pushkin among
Russian literature and language teachers in CISBattat countries. Information on this served as a
reason to interview him and the main idea in trecwlsion was, “We have to know that we are
Russians and we mustn’t fear being such. We arguilty in front of anyone and we may be proud
of our nationality”. On the same day another agtislas published with the following title “The
long road to the city of the Sun or we shall takether path”.

It may be concluded that the discourse in discassieemes and genres, as well as the modality
shaped the agenda of the Russian speaking electasatvell as the parallel agenda of the non-
citizens. First of all, it was a reform pertaining relationships between Latvian and Russian
relations wherein Russia was viewed as the pratett®ussian speaking residents in Latvia (and
in the West). All the rest was of secondary impaetg at the level of declarative statements even
though, for instance, the future after accessioth¢éoEU was also looked at. This, in fact, showed
the conceptualisation of the political sphere a& tf opposition instead of being a space for
discussing different ideas. The language of thedes its modality enhanced the military imprints
of the language used in the political sphere. T dlternative”, “no discussion” attitude, must be
brought to attention when we look at the ways inclwhmedia constructs boundaries between the
two language communities in Latvia; however, innboases women are the social and economical
majority.

Speaking about themes and genre, the militarisabbrianguage, modality (in discussions,
editorials, titles), increasing aggressiveness e political discourse, etc., has traditionally
highlighted politics as an area for war-interesteeh protecting the interests of their voters (who
are being “feminised” as objects of such politi€3jh the other hand, the idea of politics and power
and experience are viewed as self-evident termscendringing up the other side of gender —
reproduction of the special masculinity discoulskhough in party programmes representing the
Russian speaking audience, politics were viewed @an’s sphere of activities and mass media in
this case had the role of war-interested suppoen lrotected schools and residents. Here several
articles must be mentioned. On 11.09.02 material ngbleased on a debate regarding international
relations, TV debate “You will have to answer foregything!” wherein Nikolajs Kabanovs
(PCTVL) warned the TB/LNNK and TP supporters, sumgniip the discussions by saying that the
right wing parties were not prepared to meet the-lnatvian residents of the state. On 16.09.02 a
major article was published entitled “The ones wdice the schools will take the whole country!
The Russian speaking parents are prepared forataftioms of fighting for the rights of their
children!" It was a report from a parental confeenvith subtitles “Reform is like a bulldozer! It
does not give rights, it only takes them" whichiaglustrates the specific situation framing.

There were almost no recognisable politicians whit& exception of Tatjana Zdanoka; though -
interestingly again - an article entitled “It's wen's turn to take over power!", published on
10.09.02, interviewed Gita FrolovRCTVL while the journalist did not differentiate betwetne

presence of women in politics (the level of repnéative functions and representing party interests)
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and politics of women (a level of participation aingpact defined by the voices and interests of
women as a certain social and political category).

.Yet another interesting example is an intervieshwngiida Rumba (20.09.02. “Satajai skrai
jaklust par politikas rerki” (,Social sphere must become the target of padit)). As Chairperson of
the ,Brivibas partija” board she was interviewed (she is @aldoy profession) and for the first
time issues like women and politics and women’srilisination were discussed.

With a few exceptions (in the above examples) thaitjical” presence of men, their voice and
opinion (as universal, common-to-all and comprelve)swere related to the so-calledacro-
themesregional development, construction of motorwdgg,reduction, Latvian accession to the
EU and NATO integration, problems of the Russiamafers in Latvia, study language,
citizenship, identity, social protection), Latviademocratic society and consciousness
(,republicans”), introduction of the majority systan Latvia, a state elected President, criticism
pertinent to the leading coalition, development shall and medium size enterprises,
consolidation of society on the basis of mentalugal regional representation in Parliament,
political scandals and gossip, economical improvdamaational security, history of Latvia,
nationalisation and denationalisation, demilitarsa of Latvia, problems with (caused by)
occupants, health protection, socio-economicalrlageof the society, liberal values. The issues
that did not fall under the ,macro” category, foistance, unification of women as a group of
certain social, regional, age and other categosiegegation of the labour market on the basis of
gender, age, place of residence, differences betweaders in terms of salaries received, the
problem of violence, including sexual violence asekual harassment weexcludedfrom the
spectrum of political issues. In some cases thesges were expressed as declarative political
statements.

The Russian paper ,Telegraf” differed froigs” and ,Vesti” with the fact that it was not prone
to causing hysteria and using language of miligios in the political process as representative
of power manifestation. It mainly provided poliiest page reports and very briefly commented
on the pre-election campaign and its results, ibliphbed comparatively few political
advertisements (for instance, thatJdif)y and all the other pages in the paper were devimed
discussions and problems: mainly to business, nadjipolitics, and issues of integration, sports
and Russia. The lack of the following genres waseoled: interview, analytical essay, portraits,
problem articles, etc..

This neutrality in abstaining from emotional judgrtee was combined with a slight ironical
modality in reports published on the first and setpages which was created using quotations
from familiar sources, like from the novel ,Twehahairs” or using body parts as labels for
pictures (see the respective pictures).
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Y "HapoIHMKOB" OTHSLIH OPraHbI

BHYTpEHHUX AEA

Anapeii TOPTHOB
. e

Aany

Buepa np P P AHADHC aT-
NpaBKA B OTCTABKY MMHKCTDA BHYTPEHHHX ABA
MapeKa Cerannbiua. Mo yBemASHHIO TASBLI Npa-
weds MBA : y
AAR ONOpO obpaza Aatemsc
UeAbLL, PYIO BOST/

BaHaa WAWM napTua?

Cxarnai, OpHBCIMIMA K OTCTABKE MHHHCTDZ
BHYTPEHHHX [I6/1, Paspasiics Buepa yrpos. B nep-
BO#l nonopuue auA biopo no Gopsbe ¢ KoppyTHHEL
W OPFaHUIOBAHHOA NPECTYMHOCTRIO JATEPHKATY. HC-
NOTHATENLHOTD THPEKTOPA HapTHi Janeuse uetbit
(L) Dpeura Crpayie ¥ KOOPAMHATOPA PUECKODD
oraenenus I BeHEN0 ApOepry B CBA3H C TCM, 4TO
OHH AKOGE PACHPOCTPAHAIH JIOKHYD HHHOPMATIHIO
0 KaHUBIATAX B aenyratel or Hapodion hapmin.

HanowHum, uto eilie B cenrabpe Bopo no Boppbe ¢
OPIAHMIOBAHHON MNPECTYMHOCTHIO M KODPYTILHEH
(BBOTTK) 3k VFOIOBHOE Ge/10 110 (AKTY PRcnpoct-
nanenms B Pure, Llecice u BanMuepe JIMCToBox, & ko-
Topeix Hapoduyio napmeso naseisay "Garaon”. B auc-
TOBKax WIGHPATE/AM HATIOMHHATH 00 HCTOPHH NpHEL-
‘A Adapicom Hikese Lanvias balzams, Laima
IPYTHX NPENNPHATHI, O COIMAHNY Ha WX Ga3e KOHLEP-
Ha Ave Lar Group W NOCTEIVIOUEH MPAKEKE €10 pocei-
HaM. [OBOPIIOEE B JMCTORKAX O TOM, Y10 HA H3Gupa-
TeIbHYI KaMiaEne Hapoduan napmus TPATHT OKOIO
6-7 MIH. JATOR, KOTOPHIE YEDANLHBL ¥ HACENCHHA,

3aaepaHbl ¢ AHCTOBKaMM

B xone paccnenoBanus “acia Hapoduod napmis”
nomnueickne 13 BBOMK sbiwim pa THOOIpadig,
KOTOpas HaxoawTes B Pure Ha yn. Bpuenbac: B peit §
i MevaTanach TOROIPHTENBHAS aruTaund. Buepa
CTPAKH HOPANKA YCTPOHIH J0BYLIKY — MPOCTCHNIN, &
Kyna oT y1, BpHBMBAC MO Nerkosas MAWHa Ford 3
Es¢ort, IpyKeHHAs THCTOBKAMIL 2

P P

: itk & z
Oxonuanne Ha crp. 2 Cyabby MubmMcTpa BHyTpeHHMX AeA Mapera Ceraunbiua npeMbep-MHHHCTD AHADHC BEpanibLL PEILMA 33 HECKOALKO HHCOB,

This example is quite a good illustration of thead statement that men embody politics as a
power sphere. The low judgment ,losing the organgilicitly indicates castration, in addition;
the lack of organs indicates weakness and an ityatalact which are ,feminine” characteristics.

There is only one woman represented as an equaleto — 1Udre; even though the picture
accompanying the article (see the next picturejmgtidies that the political relationship between
two parties is encoded in the gestures and postfiteskepse andUidre.
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On the whole, when speaking of the place of a womathe political discourse of the pre-

election campaign in printed media, the conclugimmst be that a woman politician was not
positioned as the “norm” but rather as an exceptmth the textual as well as the visual material
testify this (pictures, caricature) — in all themmentioned a male politician was the dominant

one.
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Analysing themes about which women politicians €poik must be concluded that specific
“women’s” themes did not exist (even though in sarases ethics and social issues surfaced as
clearly “feminine” themes); hence two immediate regsions were made — the unimportance of
women in political power was stressed and the l@cknportance of the women’s question in
politics.

It must be concluded that women were shown to @ serall extent (viewed) as presenters of a
party’s position, the faces standing for the paftywoman in political discourse was not viewed
as an equal partner to men, and in the power leieyashe did not have a high position. There is
an impression that a woman in politics is not vidvgeriously, she is rather a mere addition,
assistant or exotic phenomenon. Descriptions of &omm politics were related more to their
personal features, less to their professional éxpee, hence indicating their gradual professional
separation from women as gender. This is relatédhen’s” and “women’s” professions and the
scale of evaluation for economical areas as welbdke increasing differences in women’s and
men’s salaries that are gender constituted.

The press accepted the knowledge and professionalfsa woman politician to the minimum
degree possible. The image of the female politi@amed ironical descriptions in contrast to the
image of a man who constituted the norm of power @olitics. The material analysed showed that
in the election campaign women-candidates did peak about the problems of women as a social
group and did not address the electorate of woGender equality issues had not earned any place
in the political discourse — they were not referr@either in the text spoken by the MP candidates
nor included in the party programme reviews.

Radio programmes
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Radio programmes in Latvian

The radio programmes analysed formed diverse nahiarterms of genre; in this body of material
it was grouped accordingly and subsequently sulxettt gender and political discourse analysis to
note the following: pre-election canvassing, disowss, political satire. An idiosyncrasy of pre-
election campaigns was the fact that politiciangitifer sex could choose or could have an impact
on how they were going to be pictured. In discussi®f course, they manifested their opinions
albeit within the spectrum of questions asked layititerviewer. In political satire though the irony
of radio journalists surfaced and politicians hadmpact on this area whatsoever.

It must be noted that as with printed media, radagerial portrayed man as politician. Often during
the pre-election canvassing the parties were repted by men only (for instance, 5 men in
canvassing fotatvijas AtdzimSanas partijaa man representirgCTVL,a man representing SDS,
etc.). even in the “story” part of pre-election ¢assing the voices of women were heard much less
frequently than those of the men. Political adgertients and free-of-charge pre-election
canvassing on the radio was often linked to thegesaand descriptive labels of politicians in the
printed media. For instance, the “Team” advertidezinselves with the same text they used for
printed media.

It was also most often men who took part in disiunss even from those parties where tiegority
were women(the small parties). Interesting to note that indigcussion (10.09.02) where
representatives of one party (TB/LNNK) took parbre man and one woman — the journalist —
when choosing the speaker sequence - preferrediddiBathe male speaker, allowing him to
concentrate on what the party had accomplishedrmd of national issues as well as on criticism
regarding other parties on these issues. V.Balboiisself introduced 1.Gulbe, the leader of the
party’s youth organisation, who stressed the istsr®f young people in national issues (the
interview did examine other issues as well). A Emsituation — from the gender perspective — was
observed in the pre-election canvassing proceskdisjas Pirmz partija — the main character in
the programme was the leader of the party, the wonta took part in it supported his opinion as
well as himself. A trend could be clearly seen -mao was granted the role of an assistant,
supporter, the role of the representative, thah®fperson who takes part, hence — a secondary role

On the other hand experts in radio discussions weialy women. This could again indicate that
women were mainly observers from the side, rathan tthose actively involved in politics. An
exception was the case when the experts at theiéRewof the week” comprised only men
(06.10.02).

In political satire (register — not serious)it& rosme” (The Morning Exercise) men (M. Bendiks,
Dz. Kolats, E. LingpS) gathered to chat about and make fun of the tharpelitics. A programme
discussed, with a great degree of irony, how twdypeepresentatives (“representatives of the
opposite sex”) had done some work to enable Latviaccess EU. The authors joked on how
“nothing” had happened between the two candiddtess. is an illustration of how the relationship
between man and woman is sexualised — quite aradatiwrn of the conversation in relation to
politicians, though gender did appear as a sigmiti@spect. In another programme the following
was said, “A lady, an actress, always prone toasoieg, she should be allowed to float in the air as
an Olympic bear. This is going to be the role of life.” One of the programme hosts imitated
screams of the lady on air; “the lady”, unquestpawas A.Kanine. Hence, the actress was
ridiculed on-air as being unserious, and politiesevpresented yet again as a theatrical show.

Descriptions of men and women also indicated wihetepthe politicians of both sexes had in the

discourse of politics. The expression that pobins should become Atlantean holding the earth
(“Rita rosme”, 18.09.02) even though ironic, indirettigluded men and excluded women from the
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political realm. A question from listeners was pbsssing the term “the man of state” — hence, in
popular consciousness a politician is a man. Bsliis an environment of aggressive masculine
fights — and this is a clearly expressed gendeestgpe — was demonstrated through a statement by
O.Kostanda as he argued that if it concerned agicket, he could “beat him up, give him a black
eye” (04.10.02. “Krustunkti” (“Cross-roads”). A®8e, A.Slakteris and Argalis were
characterised as “real Latvian men; ‘been througdryghing, they’ll keep it up, one hundred per
cent guaranteed” (05.10.02., “Ekspertu un galitiviedoklis” (“Opinions of experts and
politicians”)). Hence a “real man” is a real pdalitin and vice versa. An exception must be noted,
when quoting the “men and women of power” (24.0910&vieSu partija) even though this party
demonstrated masculine discourse — this same feeelgction canvassing programme focused on
war: both saving food in case of war and the nétgetssbuild an arms factory in Latvia and to have
military training for “the people of Latvia”.

Subjects discussed were quite diverse. Male pialiteccovered quite a wide spectrum of subjects:
both regarding interior affairs and foreign polgisocial issues, principles of ethics and morality

One could not say though that women discusseditetinspectrum of ideas, though in some cases
there was a clear separation of spheres: for iogtan LC pre-election canvassing two men spoke
about external affairs (aggressive, attacking aerdsymsive voice) and regional development
(balanced and persuasive voice) while a woman spilait language and culture (soft and

sensitive voice).

Gender equality issues were not paid any attentbatsoever either during the pre-election
canvassing period or in radio programmes afteretrent. The most topical issues at hand were
those pertinent to family affairs (assistance fewrfamilies, particularly to families with children
as stressed by theatvijas AtdzimSanas Partijancrease of child-care benefits and necessity to
maintain the people of Latvia as stressed by th&)SDin a discussion (l.Emsis) was asked a
question about abortion. The response did stressan® right to choose and in principle the issue
was viewed as a woman'’s problem and decision.

A.Skele, the leader of the TP, stressed that the adeentnts presented a programme and people
who had been “tested” and were predictable (it niagstconcluded that the aforementioned are
solely male MP candidates). TP was positioned hatagian and nationalistic party. At the same
time the address dl was read by a woman, in a sensitive and kind vtatlimg about E.RepSe’s
“team of conscience” and their meeting with thectmte. TheLPP politician (A.Slesers)
positioned his party as the “organisers” of thentoy who would put things in order. A man of the
pre-election canvassing commercial sounded seridatgermined and persuasive and was so
positioned with his tone of voic& PP andTB/LNNKused male voices in their advertisements).

In contrast with men in advertisements for the ZZ8dre spoke in a soft voice focusing on
children who should live in a green Latvia. The ceoiof this politician corresponded to the
“typical”’ requirements for a woman’s voice in conmgials — it showed the characteristic softened
tone, kindness, sweetness and lack of tense seéssisn intonation. ZZS pre-election canvassing
campaign imitated an interview (pre-prepared qoastiand answers) wheréJtre was shown as
the leader of the party. A question related to wiedi was asked — a theme that is relevant when
speaking of care for others — an area tHadide actively prescribed to be idiosyncratic for.Héer
interest in medicine showed a woman'’s traditioné to take care of others.

Another type of politician is the self-confidentiesttist R.Karfite who was positioned at the
beginning of a political discussion (17.09.02 “Kiuskti”) as somebody of whom the experienced
politician A.BerzinS (LC) was scared and hence failed to showed uptherdiscussion. This
situation was described as unusual by some litemto asked what they should make of a
politician, his strength and weakness, if he wasest of a female politician.
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Speaking of the tone of male/female politiciansthie use of commercials one could discern three
main types of male voices: 1) aggressive and atigcR) balanced and self-confident; 3) sensitive
(with an exception of SDS advertisement in whichelderly and unclear voice was used) and two
main types of women'’s voices: 1) gentle and seamsit?) loud and nervous. In women it was
mainly a “motherly” or non-persuasive (nervous)isegr while in men — a more aggressive or calm
or confident tone of voice — better suited for tikes of politics. It is interesting again that in
discussions where both men and women took part wotried to persuade the listeners and
partners of their conversation opting for a morgragsive tone of voice but it always turned into
nervous (hysterical) talking versus the men’s toheoice. The voices of men again were audible at
a larger spectrum, covering nuances from aggressigdettacking to sensitive ones.

Even in radio programmes the President of Stateshas/n as an expert — for instance, an expert
on foreign policy issues (03.09.02, tsu viesis” (“Our guest”)). It is interesting agatihat
advocating for the idea of national Presidenti@cgbns the title of this position was used in
feminine form (free pre-election canvassing by pladtical union “Centrs”). In this case Vike-
Freiberga was pictured as an eternal Presidentntiteer of Latvia, courageous woman, fighter
whose adversaries were politicians on whom sherdkgukas they could elect her.

On the whole, it remains to be concluded that radgiberial also showed man as the main entity on
the political stage — the male voice dominated etbreg material, pre-election canvassing
campaigns, political discussions. Prejudicial atli towards a woman in politics was manifest to a
lesser extent than in the press; however, it itedikely that it depends on a slightly lower numbe
of commentaries and commentary-like material onorad/hat is more dominant on this kind of
media is the so-called “hard” news which is gendeutral material. Stereotypes and prejudices
were shown on the politically-satirical programnfeita rosme”; judgmental positions came via
listeners’ commentaries. It must be noted thataerage listener of Latvia’s radio is an elderly
person, supporting the traditional gender modets rates. The only exception to cases when the
traditional gender roles were stressed was theafage/ike-Freiberga who was portrayed less as a
politician, but more like Mother Latvia. Criticabgder discourse was not shown — gender equality
iIssues were not discussed in the radio programmeadgsed.

Radio programmes in Russian

For discourse analysis before tHeBarliamentary elections the following radio pragraes were
selected: party advertisements, political debatalyéical programmes, news, live broadcasts, and
popular surveys (“Tautagzes” ((“The thesis of the people”)). The followimgdio programmes
broadcast in Russian were included in the analysileksandra studija” (“Alexander’s studio”)
(23.08.02.), “Cta uz 8. Saeimu...” (On the way to th& Barliament” programmes in the genre of
political advertisements, speeches of the Headhef Election Committee, “Septas dienas”
(“Seven days”), “Tautasétes” (“The thesis of the people”), politically ay@tal radio
programmes, news, live-broadcasts of the elecpoosess.

The programme “Tautagszes” belongs to the popular survey genre broadsastOne could say
that this programme like any other was constructiedhe basis of gender neutrality. However, in
the expressions, commentaries and discussionsicpolitas shaped as a mutually aggressive
(implicitly — masculine) image of actions (29.08.0fnce reproducing the stereotype of the real
Russian masculinity which was discovered in waatesl activities and protection of honour — that
of one’s own or the lady’s. The cultural code o€ ttnoble, Russian aristocracy” was clearly
expressed. For instance, the programme hosts Aséjeks and Natalija commented the following
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on a duel as a genre of the lost “masculinity”, J(how relevant is an opportunity during our, that
is, the 2% century, in fact, a desire to call someone fouel?d See, a person has invited another one
for a duel” (on the basis of a call from a natiehalshevik from Daugavpils addressed to A.Garda).
A fight between Zemphira and a photographer wasrpnéted by A.Aleksejevs as a woman'’s wish
to protect her, if there are no men around, calirggphotographer to a duel.

It must also be noted that the audience represesgatalling the studio were mainly women, “I am
very happy that there is at least one knight in @auntry...when we are going to put an end to
purchasing citizenship...l would duel...” or “One mysbtect oneself...morally | could Kkill...”.
A.Garda was selected as the main political oppgriedbn’t like Garda...it's not a problem for me
to go and beat up his face...tell him what you wandt eave...”, “Notions like respect and honour
do exist nowadays, too...Garda would run away anck.hid The reaction of men was the
following, “Duel — it is noble, it is the positioof a normal man...” or “I would call for a duel, bit
would require lots of guts...” Sincemotionsdid not allow the women interviewed to express
themselves in a constructive way, the programme Ihagd to interrupt them asking not to go off
track.

Several times the programme host A.Aleksejevs dhpred gender stereotypes, for instanoeert
are still more realistic in their thinking, while omen — they are still more emotional“the
majority of listeners thought it was a commercratk, while quite a large majority of listeners,
including women.”. A.Aleksejevs got involved in a dialogue anda@mgthier discussions on issues
at hand with men while trying to get a clear amdightforward answer from women straightaway.

Another peculiarity is that A.Garda was mentionedhie Russian mass media more than in the
others and, even though being quite a marginabpeigy, on one hand, he gained political cache
while on the other hand he blurred the diversityhef political playing field. He became a “point of
reference” in building the likes and dislikes otthudience for the Russian media, particularly
when parties representing interests of the Rusgpaaking minorities were viewed from an
emotional point of view. A theme was introducedphd compromising opinions published in the
press on one or another party have an impact on gecision to vote for this party and to what
extent would you take this compromising stance gansideration, would it change your point of
view...” Women called in and one of them expresseddwe for PCTVL, “They have this positive
bio-energy, | feel that” or “what lack of respectveeyone is against them, hence, they are good...”
while another woman argued, “I'm totally disappeuhtwith PCTVL. This example illustrated
quite well how with the help of gender and ethmicgan emotional form of citizenship was
constructed.

The theme of the programme broadcasted on 07.1M&a32“Parties who have won the race will
attempt to ignord®CTVL...Is better cooperation between the right and tfteptassible in the 8
Parliament and on what basis must this cooperdt#ohuilt?” This brought up something essential
— in discussing political power specifically (seatsParliament) from a gender perspective, the
following proportion of audience-callers was obselvsix men to two women. Men stressed that
one had to “cooperate”, “cooperation is possiblewing the EU and NATO pressure”, “nothing
will change if the mechanism of survival is des&dy; while women thought that “it is possible to
cooperate on an economical basis”, “Latvia musbtoeight to order”. The concluding line uttered
by the programme host was, “Only on the basis diaation is it going to be possible to develop
culture in the country”. The programme on 09.10@8tled “As the power changes, will anything
change in our lives or, in principle, don’'t you €2&f reproduced populistic clichés, “everything
depends on the President while the President depmmthe West...”, “it is not important how we
voted, what matters is who will count the votestiedeam, the show of “SSCP (Soviet Socialist
Communist Party)”, the government is worth its gegg‘'the people want changes, politicians are
not prepared”.
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The 09.10.02 theme “If you were President whom woudu choose as Prime Minister?” offered
participation in a game on politics. Five femaled awo male respondents mentioned that they
would trust J.Jurdns. The programme host A.Aleksejevs got involved gliscussion with a young
woman and speaking with her in a very favourabletgointed out her mistakes, “Thank you,
KsjuSa,l would simply like to tell you that you had betttay out of politics as you are speaking
like a normal person, and on top of that, like anveam while these ideas on the whole are not
compatible with the idea of politiclf is not important what you like and what younddike, what
you need is rough calculations of advantage todeegl free of any emotions”. Another woman
suggested Al&le for the position of Prime Minister, “He is smaind the host commented, “See,
something more reasonable even though this tinee dtte who was speaking] it is a woman...”
Politics — it is a jungle without laws and ruletsisi a sphere where violence ruleské® shalleat
Rep3e”, “The best government is that kél8 —heads will roll, the income shall slump!”

The gendered nature of breaking the laws of comeoaion in this programme was evident — both
in terms of the programme host which is partiaiiated to the limited on-air time, and in terms of
the callers. The most emotionally satiated genre used. In almost all cases neither men nor
women gave a direct answer to the question paseldiding instead a story from their own lives;
women, more often than men, spoke about what thkyirfstead of tackling the question, often
swear words were used, disregarding the gendéedgeaker from the audience.

The host paid little attention to party programmts,discussing serious problems in need of
political solutions. Like in any other programme&dcasted in Russian the problem of men and
women as a discussion on gender problems did ketdiace.

The idea of politics beinthe battlefield for memvas voiced through the direct speech uttered and
advocated indirectly — with the help of framing.r fastance, journalist A.Hutorov reported from
the LC headquarters, “Lots of people, popular jalists, well-known politicians...laid tables”.
[.B&rzinS, Minister of Foreign Affairs of Latvia was intéewed. He said, “I am speaking as a man
who has children, Ruta and Reinis. The most imporitsue is not how many seats LC wins, but
rather the guarantee that Latvia will follow thengacourse of development that we started 12 years
ago...our party has suffered (leaflets, though thelldoe no punishment)...l will be one of the LC
warriors, how people vote, so be it". During the smcal interval, building a more distinct
understanding on politics as men’s sphere of tryimgwin the battle, the following text was
broadcasted, “Well, this is a new turn...and ther@asreason to feaif you are still a man.”.
Another, quite striking illustration, was the somiged after the addition from the programme host
I.Madesova about hope to start a new life tomormiter elections (“Farewell, |1 hope till a new life
starts): “Forgive me, dear Aksinija, though youwdkkirt shall not hold a warrior; Don’t cry, you
obscurant woman, there are lots of us with Budipmir first cavalry shall proceed till the
end...stop the hysterics, | am still alive...”. Thetsairmilitarisation of elections as a “battle” with
the help of respective framing pictures, a herthefcivil war after the October Revolution — in a
modern, partially paradoxical situation.

Another programme host (at 22:00) Igors Kvaskowsotetl the whole programme to economics,
“Economics is the most important thing...like membefshe 7" Parliament dealt with it, so will
the MPs of this Parliament...” Opinions of well-knownsiness people were broadcasted in this
programme. It must be noted that the business paogie men only. After this a musical sequence
followed called “Neveiksmju sala” (“The Island dfie Unlucky ones”) expressing necessity to
change (“if you are still men”) thus creating a gpe type of hero, who is aggressive and, of
course, attacking those not to be held back bydhscurant (uneducated) woman (“baba”).
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The media broadcasting in Russian gave a very gaacple of how gender stereotypes are built
on the basis of gender neutralisation. At the siime a parallel strategy on gender neutralisation
that was discussed before was the gender persamatiof a female (particularly — of a successful
one), in fact, granting full validity to the saméd stereotypes. For instance, Valdis Paeglis had
prepared an interview on tiggeen partyof Latvia, in which [Udre said, “We are very grateful for
the support...We were supported by the peasants,gyonas, who support the idea of the green,
for supporting the entrepreneurs”. Journalist Veaws, responded with the following, “I admire
you as a woman and as a politician...it is yparsonalachievement”. A.Aleksejeves again asking
I.Udre a question stressed that she was somethingakp@aeptional in the politics of men, “|
have one question to you as a woman...what is th@apbf your husband, a foreigner about how
you as a Latvian are involved in politics...”Ulre said, “It's very good, he is helping me a lot..a
a consultant, auditor, as a person who loves LatVighink it is a good example of social
integration...” A.Aleksejevs, “This is about top-qgti@s...Does he even understand how it could
happen that his spouse could chair, for instariee Qabinet of Ministers, and will not see you at
all...” To which 1.Udre’s response was fully in line with the spiritfefninism, “And where is the
problem? If a man becomes Prime Minister nobodystioes it, but if a woman does...” Here
A.Aleksejevs interrupted, “Well, men become Primenisters more often...” Though Udre
switched to a gender neutral tone, “Let’'s not dédfdaiate between people on the basis of
nationality...whether a person’snaan or a womafi A.Aleksejevs interrupted her again saying, “Is
he going to jealous?” andddre commented, “What are you talking about?”... “Enare women

in the expanse of Latvia...”

The reference in the last quotation is a parapheaséhe Russian poet N.Nekrasov's (laté" 19
century) that was spontaneously used to mark geimdarvery specific way. On one hand, the
original text, ‘Ecte *eHmuHBI B pyccKux ceneHbsx...”. IN Russian culture this poem has always
been perceived as an example of glorifying a stiRaogsian woman — the symbol of the nation (a
woman who shall enter a burning house, will stgaboping horse). On the other hand it has been
used in misogynistic contexts with the aim of destmating an ironic attitude towards women who
pretend to be indifferent and independent among.nidns controversy in connotations —
simultaneous glorification and irony — is a wellekyn strategy in gender and power relations. It
accentuates implicitly the dual nature of womergsifponing in respect to the real power. By using
the quotation in a spontaneous response, the jigtri@ned to the Russian speaking audience as it
is quite unlikely that Udre has an in-depth knowledge of the cultural ctatians of the phrase.
Hence, in that very same moment without recognigihgrself, she was objectified and irony was
aimed at her as towards a “woman who has powerh e¢lieugh she was recognised as being
unique. This illustrates the indifference of mepliafessionals towards the gender issue.

Just like in the press writing in Russian the gitm was discussed among men — experts,
politicians, journalists. The negative attituder@sponse to one or another situation was voiced
through gender-prejudicial vocabulary. For instanbeKabanovs said about theC, “They
prostitute...increased their impact, too bad for them

The semiotic space of Russian Radio 4 was maimgted on the basis of man’s voice (in about
70% of the programmes concerned), less with the died woman’s voice (in about 30% of cases).
The main players of the political realm were: thegpamme host or hostess, a correspondent, head
of the party, politician, party representative, ifidbn, expert-analyst, a competent person (a
businessman, or businesswoman, an expert in aircetea) observer of election, head of the
Central Elections Committee, head of the electidepartment, an employee from the elections
department, representative from a law enforcemesiitiition, a woman, a man. The political
consciousness of men and women, their behaviow esrtain stereotype was most evident in
observing the genre of political debates and peeteln advertising and it was constructed not only
with the help of voices of politicians and the resjve texts used, but also with the help of radio
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programme hosts. A.Aleksejevs had a special rolenarking the role of women in politics,
breaking norms of politeness he reproduced and taiagd a gender-prejudicial, judgmental
attitude as a discursive norm.

A woman was represented only as a part of a teamaté professionals; a woman never spoke of
women politicians as colleagues or competitors.

On the basis of what problems and subjects werusked by male and female politicians during
the debate and pre-election advertisements, onld conclude that the “special” women’s issues
were those of the Latvian language and culturd, dhdamily and children, problems of the low
income section of the population (on the basishef length and proportion versus other themes
discussed), overall human mental values and ecolbgg image of the female politician was
shaped in similarity with that of a male politiciand it was constructed with the help of the same
notions: professionalism, honesty, openness, camnpet activity and readiness to change the
situation to solve problems; partly it was constedowith the help of the care idea which is also th
idea of the mental values — trust, hope, love. Hawrfirstly the emotional form instead of contents
of the argument was used as the special “femiriirafyexpression. Secondly, when speaking in
public women referred to leaders, male politiciired was not characteristic for male speakers. The
attitude of male politicians was: they must be @cte#d and they must keep silent.

In the genre of analytical radio programmes thezeavthree programmes (each one of them hosted
by a woman), among the programme visitors theree W specialists, political scientists, experts
in communication and sociology (2 women and 3 mé&hg discourse was the so-called popular-
scientific, gender relationships — neutralised #edhostess did not reproduce gender stereotypes.

The live on-air broadcasting lasted six hours, &dhone hostess, both male and female
correspondents took part; a woman’s voice was heamtmenting on the election process. Women
in comparison with men were more emotional as gpoke and they were asked questions of this
kind; they were asked about being tired though noptenistically; the role of the woman was that
of anassistanin the course of elections, she was the helpimgl iar a man in strengthening man’s
power, strength and competence. Authoritative @pirin the on-going activities was usually asked
for and requested from men, businessmen and experts

“On the way to the '8 Parliament, who will vote for the first time” comiged three presentations
by men — informative, educational, dry — and a @néstion of one woman, that sounded more
emotional, caring, seemed more educational andretyued.

In the genre “The thesis of the people” the host tie gender construction commenting on the
opinion of the people — women. Though the true gewidference “in political grassroots” was the

emotional interest of the women and their desirexpress themselves in detail and specifically,
however, not always on the subject being discussieln elderly women called in and were more
interested in presenting themselves.

The news themes were mainly in line with those noftein discussed by politicians; the peculiarity

of this genre was the voice of the President veagtogramme host. However, the specificity of all
political discourse is the fact that the voiceh® President was not present in it.

TV programmes in Latvian

For analytical purposes of this study LTV 1 broaded pre-election canvassing was selected (the
timeframe of 10 minutes was a rule applicable topalties), the form of the aforementioned
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activity took the shape of both in-studio preseotst and video materials; pre-election
advertisements, pre-election programme “MilZmas” (“The Battles of the Giants”) in which
politicians from the most-popular parties had teveer questions for half a minute; having the
occasional opportunity to speak in a somewhat fdesrussion and to add to what had previously
been , sometimes though to a limited extent. Anoghaly object was the sequence of programmes
“Kas notiek Latvip?” (discussion hosted by a TV journaliginis Domburs on topical issues in
Latvia, the journalist being the main discussiorafifie” organiser and the only deciding force on
which of the politicians participating in the dission could speak, in what sequence and for how

long).

In the pre-election canvassing on TV the main andtroften represented politicians were men. In
some cases political parties were represented by ondy (Latvijas AtdzimSanas partija, SDS,
LARP). TV commercials also stressed a strong, gsimal team, which was the case with the
small parties as well. One of the expressions leyrdpresentative of the “Bibas partija” was,
“We come with a team of professionals and we kndwy we sacrifice ourselves when entering
politics.” The majority of TV programmes and carsiag activities featured men in suits and ties.

However, the image of a man in a suit and tie wa®mpanied by something else, linked to the
idea of responsibility. The rural scenes used wegtsements and the image of Latvia — nation of
peasants — served as a context for showing a naastreng and patriarchal farmer. Descriptions of
strength and experiences were used. Hence theficet type of Latvian masculinity was created.
For instance, in advertisements of the ZZS a wetivkn actor was shown chopping and piling up
firewood. Similarly the LC pre-election advertisinglied on the image of a man chopping
firewood. The text that was used in this commeragdinst the backdrop of activities of &mins
was the following, “There are things that have & done today. (...) All people of Latvia — in
warmth and welfare.” The politician was shown wegrihe boots of a simple Latvian man, quick
to do the work that needs to be done. A house \masvis in the background resembling a
characteristic rural property where the duty ofanrs to take care of his family.

TP in TV commercials used a conversation betweasa@s in which TP leaders were mentioned
as real “Latvian men with a strong back — ‘beerotigh everything”. This advertisement, most
probably, was aimed at the rural population attémgpio make the party more attractive in its eyes.
The very word “véi” (men in a strongly conversational tone) was ugedtress the strength and
experience, the roots of the nation and continugthnic aspect plays an important role here —
Latvian men were mentioned whose strong bodiesh@c& being used as the symbol of endurance)
were the support for the nation. Hence this visamout the nation has a gender aspect — it will
survive if supported and maintained by the stroagkb of men. Interesting to note that the motifs
of the back also appeared in the printed advergsg¢snfor LPP, “Only a new generation of
politicians can bring order to Latvia. People vatbackbone. People who think that a thief is & thie
even if he has not been caught. That it is bagkteven if nobody will find out. That you don’t hawv
to do what you don’'t want to be done to yoursefittength, honesty and ethical principles were
associated with the existence of the back and intesv with men who showed in LPP
advertisements and their slogan, “A man and higdiydhat is the back of the man on which the
new order in the country will be founded.

These images, quite like the images of men in @ant$ ties, are usually linked with the idea of
responsibility. However, the advertisements useditiage of Latvian rural and agrarian areas as
the image for Latvians as a nation of peasants fyie of masculinity that, quite likely, was not
that widely used during the pre-election periodtié 7" Parliamentary elections (S.Kruks and
|.Sulmane, 2002:9) is still of great importanceh@is a number of supporters depending on the age,
ethnic background and place of residence of patti@klectorate) even though it is being replaced
by the business type of masculinity.
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The aspiration to put things in order is idiosymicréor both types of masculinity, accentuating the
authoritarian attractiveness of the leader. Aftelependence was reinstated in the early 1990s, the
nationalist discourse attempted to build a linkwmsetn the modern Republic of Latvia and that of
1930 with its political and economical stabilityhi$ kind of link sometimes surfaced in the context
of parliamentary elections — for instance, tryindgihd valuable parallels with the first Republit o
Latvia as was done by the LPP.Reters,2002). Nowadays when there are so many unresolved
issues at hand, the voters are not happy with thek wf the government and the promises that
directly or indirectly point out to the necessitr brder with the help of “man’s strong hand” &s i
was in the “good, old days” still has a fruitfulilso the opinion of voters.

The division of subjects under discussion was numgendent on the party development and the
accents created by it, not by the fact whether ke mafemale politician was speaking. However, in

the canvassing activities the stress was on theigosegarding accession to EU and NATO as

well as on the position in social issues. it istg@iharacteristic that NATO and security issuesewer

mainly stressed by men. In addition, the issuekddat by men were very widespread.

In the pre-election canvassing process the linkveéeh women and nature surfaced. First of all, it
was evident in terms of the themes reviewed likdhéntext for ZZS advertising (a woman'’s voice),
“Will our children be willing to live in Latvia omwill they try to leave this country as soon as
possible? We have inherited this green land fromaogestors. It is our duty now to maintain it and
to leave it for our children as an inheritance.’€Tdentral character in the pre-election campaign fo
the ZZS was Udre, who was positioned as “different” as a womdmws more linked with the
private sphere. In the canvassing material sheeogplated the very same issues of women’s
strengths and weaknesses that showed in the priaktdas a slogan, “Woman’s strength is in
woman’s weakness. It is hard to say what is stfeagt what is weakness, as it is a philosophical
Issue — one must admit. Does it mean strength akmess that a woman is able to achieve a lot, for
instance, to bring up her children, to build a dhu¢...). | think that any Latvian person, who is
close to nature, will find one’s responses botmature and in the Christian teaching as trust has
always been together with the people of Latvia € dhis is the kind of advice that our
grandmothers and mothers taught us and what | tegcbhildren”. This quotation shows the link
between woman and nature that is quite charadtef@st Latvians as well as the continuity of the
women'’s line. It is also interesting to note thakdre was in a room, sitting at a fireplace — agiin,

a visually private setting. In this materialltlre mentioned not only that she loved making meat
pies, but that she also spent lots of time workind, as she admitted herself, wanted to have more
time for her children.

More statements of women were to be seen in theelpmtion canvassing for the “Prognes
Centriska partija” (“Progressive Centric Party”). A womarpresenting the party said, “I think that
a woman who is, maybe, a little more romantic aedcle — a little more of an idealist — a woman
goes more realistically with an idea to readmething like thatwhatever comes out of it is
something that life proves and the real path ore thken”. This statement puts the difference
between women — versus men — in the focus — thdteis moral characteristics in politics. The
representative of the same party stressed thatas@ot in politics against all cost, substantgttn
with the fact that she already had a wonderfulgod the ground beneath her feet. Women as more
moralistic, as ones who were working in politicsless selfish grounds than men , were shown in
canvassing activities for das zeme — the party leader used the following esgion, “Coming
from the heart!” that is, not to fulfil the neveatsfiable selfishness; “Mas zeme is a political
organisation that has included in its programmeua path of love — not that of people against
people but all united together against the darRnelse stress on the moral aspect was to be
perceived in the text spoken by ViolaZo (LSDSP) that was presented by the speaker dr@sse
national costume, standing against the Daugava Simebud bridges with the river in the

46



background, “Everything is going topsy-turvy, hels&elter. But who is going to care for a person
if the person is not going to take care of itself?”

Gender equality issues were not mentioned in thesf@ction canvassing, family issues were linked
to the demographic crisis.

The tone of voice in pre-election canvassing waslar for men and women — most often it was
calm and narrative, self-confident though sometimdsclarative.

“The Battles of the Giants” were idiosyncratic withe fact that parties were represented by self-
selected members who were mainly men. Interestingote that in a programme devoted to the
areas of economics, transportation, telecommumoicgtiinterior affairs as well as legal affainsly
men took part (in the last case it was noticeda@mmented upon by the journalist expressing hope
that in the next programme there would be more wopresent). The themes looked at in this
programme fluctuated from internal politics, ecglpgnunicipalities, national relationships,
security, foreign affairs — hence — they were nabgérse. The rhetoric in terms of strategy both for
men and women was quite similar — the positiorhefgarty was clearly demonstrated. It must also
be noted that even when comments from the prograhsets (who most often comprised a man
and a woman in a pair) were not encouraged, thig was most often exercised by men. However,
women, too were eager to interrupt the speakercantinued speaking even when asked not to do
so. Another interesting thing is that the Russja@aging politicians usually worded their responses
in a shorter form in a shorter period of time thla@ Latvian politicians (possibly, due to language
considerations).

In the TV programme “Kas notiek Lat#}” the political parties were mainly representednign.
After the election, discussing the possible caalsi, only men were present. Substantiation for
building a coalition with the LPP and in the capa®f response on strengthening the coalition
E.RepSe said the following, “The slogan of my cadlees from th@irma partija is “A man and his
word™. He also stressed that it was not importahether the coalition agreement is concluded in
writing or not — the most essential is the wordegivin agreement. This indicates that the man’s
word can be trusted and used as the basis foribgila “fraternity”. Interesting is the fact, that
E.RepSe substantiated his confidence in his parthemg “men of honour” (!) with his own,
individual and subjective observationg, fave known Mr.LagzdiaS for quite a long time ant
know him as a man of honour” (09.10.02). The progree turned into a political battle between
two men — E.Rep3e and A&e — even though there were four men and one wamied to take
part in it. The experts invited to partake in peogmes most often were men, too, with the
exception of one programme on the theme “Whom sheel vote for today” in which three women
and two men were in debate. One of the expertspdwikele indicated that voters can see that
politics is not clean nowadays (02.10.02).

Interestingly on some occasions indirectly and ieglikely — unintentionally — politics and power
were viewed as a man’s sphere of activity. Forainsg, in the Sept.5 '02 programme “MilZas”

a journalist asked a group of male and female M#elicktes, “So, maybe the first questioratioof
you, Sirs”.

In this respect the programme devoted to enviromraed regional development was an interesting
one, in that politicians were invited to separatest®. Both journalists chairing the discussion
(S.Pime and M.Olte) spontaneously commented on the iaesivof a woman ( S.Simfa) as

follows. “A woman will always figure out how to opéhe lid” (speaking of a trash can). Journalist:
“This is a political decision (jokingly). She opethe lid so that she can throw everything inside an

is not obliged to open and close it again”. A womeas portrayed as being the more practically-
minded one. The joke was about the woman as tlierelit one in politics, at the same time her
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“feminine” rationality was ironically labelled asoltical — this is how an indirectly dual attitude
towards a woman in politics was expressed.

It is interesting that even in TV canvassing thesRtent was mentioned — again in the feminine
form. For instance, therogresva Centra partijastressed that they are for a “united Latvia and
President”. In the “MilZzu mas”, when the President was mentioned, she waschd@ed’s gift to
politics” (V.Lazo, 05.09.02), it was reiterated that she was #moaty not only in Latvia but also
abroad (J.Straume) “our President is good minsftéoreign affairs (J.Judlns, using the masculine
ending) and her activities were commented on wpipreciation.

Il PRESIDENTIAL ELECTIONS

Evaluating the material on Presidential electianmust be noted that there was a significantly
smaller body of material than prior to the Parliataey elections. This could be related to several
factors: first of all, before the elections it welear that V.\tke-Freiberga would be re-elected;

secondly, the President is a not a scandalousmaitgoand she did not have to confront politicians
in public; thirdly, the fact that the President wekected by the MPs could have had some
significance on the total output, as due to the@daral aspects there is less public activity keefor
this type of election. In the course of the prezibm period information analysis comments on
other politicians were provided and included asw#s deemed to be essential contextual
information for the needs of this analysis.

Printed media in Latvian

“Diena”

The respective period of time was the moment whengbvernment was in crisis, when Rt
abandoned TP, leader of th®P E.Xkabsons asked E.RepSe to give up his seat as lieghd o
government. Other significant events to be mentiowere the Eurovision song contest and the
battle between A.Laksa and A.Lembergs. Politics stdk presented as a man’s “playing field”.
Study material oi.PP activities and developments were dominated byirttege of a man as an
image of politics — dirty game (31.05.03 “Pimpartija oligarhu kaaj’ (“The first party in the battle

of oligarchs”)). Here one could note the similantjth the Parliamentary election period wherein
politics was represented as a dirty sphere of mactivities. An article devoted to the President’s
changes for re-election was dominated by infornrmatio internal conflicts in the coalitions instead
of focusing on the President.

Material on the President in this paper was neutrdbrmative, for instance, on Presidential
activities in foreign politics, on a press confaenon meetings with political parties (02.06.05.
“Latvian and Russian Presidents agree on closermiéween the countries”, 07.06.03 “Prezidente
gatava stdat tikpat intensvi’, “The President is prepared to work just asigely”, 10.06.03.,
“Sauliis par prezidentes braucienu uz Joifl” (,Doubt about President’s trip to Jordan”,
19.06.03., “Otrais terms paver iesgjas” (,A second term opens up a window of oppotties)).

In an interview with the President — also preseimted polite and neutral style — the only instance
indicating the importance of the appearance ofptbldician was the first question about why four
years ago when she was elected she had not hachal feuit and hairstyle for which she made the
excuse (19.06.03 “Engjas koncentSaras”, (“The concentration of energy”)).

There were some interesting caricature drawingdighéal on V.\ike-Freiberga in “Diena”. One of
these played around the folk song studies of tksi@ent, while the idea manifested in that was that
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the President without the assistance of others mvenld have not been elected (31.05.-06.06.03.,
“Sestdiena”, 14.06.-20.06.03., “Sestdiena”).

“Lauku Av 1ze”

Informative material on the President was the damirform of material in ,Lauku aze”, too.

An article on the President's meeting with parte® contrast with that in other papers — paid
more attention to national issues (10.06.03., ZEente tiekas ar ‘8lctajiem” (,The President
meets the ,voters”)). In another article on the @mging Presidential elections the text was quite
neutral explaining the election procedure whileaincaricature published along with it the
President was pictured wearing a national costumeace, resembling a form of Mother of
Happiness (19.06.03., fRveles valsts prezidenti” (,Tomorrow the President stalelected”)).

An illustration used in another article (informagias well and neutral on the accomplishments of
V.Vike-Freiberga during her first term of presidency;06903 “Valsts prezidentes veikums”
»1he accomplishments of the President”)) pictured President against green pastures creating
an association with the strong rural woman.

Several articles voiced support to re-electionhadf turrent President and prized her previous
activities. With regard to a book presentation aWi¥e-Freiberga one of the articles wished her
not to lose her ,ever-present charms” (18.06.03.auku Avzes gramata par Latvijas
prezidentiem” (,A book of ,Lauku Aize” on the President”)).

It is interesting to note that the background mater the so-called parallel discourse showed a
strong woman'’s image in a column duly entitled '#ecessful!” - a woman can and is able to do
everything and at the same time she does not lsiemininity and primary interest in family of
the private sphere.

“Vakara Zi nas”

In this media the President was pictured as arpwigent personality who had proved herself even
before she became the President — in an articlezi@®entei tuaki ir apbalvojumi par ziatnieces
darbu” (“President thinks more of prizes for scigntwork”) in which the President stressed her
interest in science, hence showing herself not aslyan elected official but as a personality. She
was described as a pure image in the dirty worlpladifics, hence it was noted that “smart and kind
persons don't aspire for power”, thus indicatingttiomething was not quite as it was supposed to
be (21.06.03).

Women as the “beautiful sex” were accentuated mdy @ the article mentioned, it was an
underlying subject line showing that women werdedént, they were more interested in beauty
care than anything else. The main idea in an ertftVairas \ikes-Freibergas stila sindroms”
(31.05.03.) “Vaira \ike-Freiberga Style Syndrome”) was that the Presiderst the one dictating
style in the circles of women politicians. The @diargued that in a woman-politician the public
sought external beauty — this shows the stereaypiews of a woman: that a woman could get
into politics on the account of her looks not heaf@ssionalism and ability.

A woman being an exception in politics hence — smmean need of special abilities to get into that
realm was illustrated in material on \iRé-Freiberga as a witch (18.06.03 “Prezidentes slepe
paditne” (“The Secret past of the President”)) desagbihe possible link between the President
and secret organisations; it was suggested thaPtasident had achieved a lot due to “unholy
connections”. Later an article was published degyims information; however, without trying to
revoke the message of the earlier text betweehnég (19.06.03., “Prezidentei vairs theslepenas
orgijas” (“The President is not interested in secrgies anymore”)).
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It seems that “VZ” is the paper — versus the othenthere the President was pictured aganan-
politician — and a sexualised one. Indicationshe$ kind were shown in a title (“Prezidentekke

ar valsti’07.05.03 (“The President is flirting withe State”)). This article stressed the President’
self-confidence that was positioned more as prit &rrogance towards one’s own abilities and
oneself. “Prezidentaem mug skarbus &rdus” 16.06.03, (“President takes rough words in he
mouth”)) is yet another example — the phrasinghef headline “to take in...mouth” is a popular
denotation for oral sex hence consciously derogdtie President as a woman. In this article the
President was pictured as having a self-righteadsaarogant personality.

Gender discourse was not a problem and articlegeader equality as a problem were not seen. On
the contrary — the link with the fact that the Riteat was a woman ““D# dzimuma uzaciens”
31.05.03. (,The entrance of the fairer sex”) pragad the idea that in Latvia there is gender
equality as in national positions there are wontmth the President, the Parliamentary speaker and
other) and women could be represented in all areesntrast to women in Islamic countries.

Printed media in Russian

“Cas”

The election process was presented asolage in combination with other informative or
scandalous materials, i.e., there was just as littleven less space devoted to elections tham othe
subjects, for instance, the budget reform and aologa 20.05.03., article "Prezidentu &3s lidz
Ligo s\tkiem” (“The President shall be elected beforeltlgo festival”)) informed that “there are
few who doubt that the favourite will not be theremt President” and an article in the subsequent
edition “The President shall be voted for on Jud§)ZXlaimed that Parliament had decided to unify
the vote for the budget with the election; howegance it was clear who the winner would theg
main intrigue was the budget issue regarding whactealistic decision was neededt must be
noted that on 20.06.03. the day of elections aiclarivas published entitled “,Saeima pabeidza
sesiju un palieliagja nodoRus” (“Parliament finished its working session andreased taxes”) in
which the elections were not even mentioned.

References to the President and elections weré dmni@ in a weird way were combined in the
editorial column with pictures demonstrating hovetpie framing constitutes the “age” and the
“sex” of a female politician.

The keywords in the papers of this period weredimaf’ (Russian speaking minority), E.RepSe and
the power crisis (political situation), Eurovisi¢twindow to Europe”), a festival in St.Petersburg

(Russian) — these were paid greater attention énthese events were more important, hence
presented to a more detailed extent and commepiad accordingly.

During the governmental crisis Vikk-Freiberga was presented as somebody unrelatiedcana
having no impact upon it. The crisis could be aediénd was being avoided by male politicians
(for instance, since the pre-election campaign feetbe Parliamentary elections E.RepSe was
positioned as a strict politician, “the strong hgnd

On 17.05.03 a meeting of Vike-Freiberga with teachers of the native (both theesand national)
language took place. Any positive features of évient were “erased” with the help of the framing
strategy which is quite characteristic for both thi@s” and “Vesti Segagh” papers. On 21.05.03
and 28.05.03 an ironic overview on public discussias given, the title being “Latvian — the

50



language of the future” wherein a description wertuded on the audience (mainly “aunties in their
better years”). V.¥%e-Freiberga had given an emotional speech (thebubary level for reflecting
the event was “future” but turned out to be thet,pmsdience of aging womethe emotionality of
the usually-calm V.Y%e-Freiberga). Hence the image of ¥%¥-Freiberga as an “auntie” was
modelled, as that of someone bringing along a naiid‘aunties” that, quite likely, was stimulated
by her address a year ago during the Midsummeivégagain the categories of gender and age
are merged).

It is clear that some female politicians — eith&fdre, 1.Vaidere or T.Zdanoka were “neutralised”
with the help of the men’s collective whose int¢ésdbey represented. The post of the President in
this case was the only one and hence — obligedpiesent the whole nation. \iRé-Freiberga’s
vision on the Latvian nation nowadays falls outditis message; nevertheless, there is something
else of good interest — the manipulation of masdianeith the post of the President from a gender
aspect. The “auntie” image of the President’s @@ within the country was balanced against the
image of the lady she presented abroad. For instghe 308 anniversary of St.Petersburg was
widely reported along with the meeting of the wdddders during this event. The unimportance of
V.Vike-Freiberga as the First Lady from Latvia was sedson her first visit to Russia (for
instance, 02.06.03 congratulated that she spokOfoninutes (!) with V.Putin on strengthening the
society). When J.Jusiks visited V.Putin before the Parliamentary elewion 2002, there was
much more material and the intonation was laudaémy victorious (23.09.02 “Jurks Kremi”
(“Jurkans in the Kremlin”, "LatvieSi atkal Kremnil (“Latvians again in the Kremlin”)). Along with
the “unimportant” visit of V.\ike-Freiberga wide commentaries on the visit of Bahg were
published stressing that the conversation lastedtaialf an hour instead of only 20 minutes, quite
man-like — which refers to “Vesti Seggal). The political preferences of the paper werady
dressed in gender differences between real palitsct men and women. The following material on
informal conversations between politicians-leaderSt.Petersburg did not even mention k&
Freiberga. It was implicitly assumed that real ficdi were done by men behind her lady-image
which fulfilled representative functions only. OB.06.03 another article on Viké-Freiberga was
published featuring an account on her participasiod that of the Finnish President Tarha Hallonen
in an international conference “Down with childreafficking” in Helsinki, i.e., two ladies doing
their house chores while men made decisions ofatheof the world.

V.Vike-Freiberga was presented both as an “auntie” arallady-professor with status (her visual
image demonstrated this as well — she was alwaylspvesented, in a suit, without the already-
folklorised cardigan) which is testified by cengirattention on language and popular art; the
number of representations. It was also stressedligawas a foreigner and hence — not competent —
for example, on 28.05.04 Vikke-Freiberga was characterised as a “Canadian efdmabrigin”

who swims “with no confidence” in the internal plemms. On 18.06.03 material was published
mentioning that at the end of her first term thedtent had admitted that there are problems in the
country.

Publications in the paperCas” demonstrated irony in the tone used when writiibout the
President; plus, the irony was only in the titldsiles the article was quite neutral; however, since
many people don’t even read the paper “cover tecoithe titles were enough to create and to
make banala certain image.

“Vesti Segodha”

The attitude of this press edition towards the iBegg’s election campaign was quite similar to that
of the paper Cas” — the outcome was clear to everyone and theyee wo politics in it.
Nevertheless, in terms of quantity there was moferiation (even the kind of information that
was reiterated, for instance, pieces of news onethetions were published on 14.05., 20.05.,
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21.05., 23.05., 04.06., while on 21.05. on 04.06vas published with titles not corresponding to
the status of the President). This paper featureck ranalytical articles that were mainly published
on the last days of the pre-election campaign @7 1¥.06., 20.06.) and were quite ironic, though i
was admitted that there was no alternative. Ceetrahts, quite understandably, were the same as
in the paper €as” though “Vesti Segag” had slightly different accents.

In terms of visual representation \ié-Freiberga looked worse than idds”, the negativity of the
sequence of visual images (“aggressiveness” of gwetraits) was enhanced with the lexical
sequence of titles (for instance, on 03.06.03. “Damx a party with negotiations!”, “VVF is
bargaining with EU”, 10.06.03panopticumYaira-no-Staliri, “Latvia has decidedForward! To
the past!”

As a result the image oflady (i.e., with thestatus, representation, taken care of, of an unfami
lady) was used though degraded with additional effovefethough admitted in some official
announcements on visits, in an interview with USassador on 23.05.03 who describedikev
Freiberga as a global leader). The “foreignnessulted rather from the relationship of the
President with the Russian speaking part of theleass and was yet another “feature” of the lady
in the portrait. The aforementioned sequence obaatons was impossible with regard to the
former President G.Ulmanis. On the other hand,dshown as an “auntie”, visually — unattractive,
foreign, past orientated (for instance on 13.06.08VF ir apraudijusi Latviju. Prezidente —
galvera "maz saprotoso fgonaru” aizséive!” (,VVF has mourned over Latvia. The Presiderthe
main advocate for the little-understanding legidresd) while on 17.05.03. in the column
.Memories” material "VVF ir zaugjusi iesgju” (,VVF has lost the chance”) was published
arguing that she had lost it by not attending ttey Bf Victory events during which journalists
talked to the veterans of WWII ).

The negative attitude of Vike-Freiberga (the “not our”, “Vesti Segeal featured a very popular
juxtaposition of the “our” and the “not our”) to t@nal minorities was manifest in all the above
(for instance publications in 04.06.03., 16.062306.03. argued that Vike-Freiberga thought of
herself as being the President of Latvians notdh#tie residents of Latvia).

In this situation it is quite evident (on the lewélassociations, allusions, comparisons, clichigs)
certain gender, ethnic, class stereotypes werewskuh the frame “our-foreign” to build an image
of the President as that of a woman who — like@hgr woman — had no place in politics.

The framing of V.\ike-Freiberga together with other visual images wamportance, some of the
first page publications from “Vesti Segaf may serve as illustrations.
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Radio programmes

Radio programmes in Latvian

The following programmes on Radio 1 and the follagvgenres were analysed:it&viesis” (“The
Morning Guest”), “Krustpunki’ (“At the Cross-roads”) (in both cases — both mmiews and
discussions), “Nisu viesis” (“Our Guest”) (discussion), daily evensserview, news, listeners’
survey.
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Notwithstanding their gender, the radio interviesvépn average there are 50/50 male and female
journalists) selected male respondents to talk ath@ugovernmental structure, power components,
secret power divisions, money resources. In casesemwomen were interviewed, they usually
represented lower ranking positions; they were @thee officers versus the male respondents
usually from higher ranking positions. The only 4@mking position representative interviewed
during this period was Wdre. Naturally, there were also brief represengatinterviews with
V.Vike-Freiberga or fragments of her speeches were tastatl on issues pertinent to her re-
election; however, it all reflected the generalmises of the President regarding her Presidency
during the subsequent term instead of demonstrateg opinion, views, interest or desires
regarding specific problems to be resolved on enat scale.

Just as in the printed press, the radio presehedopinion of the people” on politics as a sphere
where “the men of power”, “sirs in the governmeadtively work, etc.. This opinion was voiced by
women and men. On the other hand, the surveyedmetended to refer to the President as to the
“final institution” by — “I would like to hear whathe President has to say”, “I am interested
whether the President knows about this” — whiclgsgay characterises the image of the President
as a reliable politician versus the corrupt, inistesit and far-removed-from-reality existing paigti

of men. In this period of time the common attitide/ards the President was quite positive as her
opinion on the America-lraq war had not yet beepressed. The association regarding the
President was that of “Mother Nation” who carestfer fate and who is interested in understanding
and taking care of opportunities for each citizewl &ull-fledged future development. It must be
noted that in 2003 the President was also equaligtdunderstanding of Latvian-ness, its value in
contrast to the cosmopolitan trends that are aoftgunested opinions about the attitude to EU.

As to her own opinion, the President thought hériies had earned an “outstanding” prize, in the
interviews one perceives she tried to responditizism on her ignorance about the situation of the
retired, the social life and interior affairs oktlountry. Expert opinions about further priorite#s
the President were different. some thought sheldhoay more attention to interior affairs while
others forecasted that this sphere would remaseobndary importance and in the next four years
of her Presidency she would focus on externalraffai

Interestingly, in the opinions voiced on the poksitandidate for the position of the President of
the state on no occasion did anyone admit it cbeldh woman. It was even said that, “Nobody
himselfis interested in applying for the position, onlyhe party proposes the candidate”.

In the radio material quite a distinct separationthemes was evident, and these themes were
analysed by representatives of both sexes. On dseegarding power division, finances, the
national apparatus, the opinions of male officiaése clearly dominant, while on issues pertaining
to the social sphere, radio journalists tendedterview women. It is possible that it is related t
the fairly common situation in Latvia where the lgems of children, families, housing, disability,
education are mainly under the control and carewifale, lower ranking officials. The responses
from female respondents on social issues were stonetured than the responses from men, they
were deeper and in relation to essential detaipmant for human existence while in those of the
men (if there were any responses at all) geneatérsients were dominant, often accompanied by
meaningless tautologies, profuse talking at geagth without even touching upon the real subject.
The social sphere was pictured as yet anotheradrée President’s care which in actual fact is an
area in which she has very little say.

During this period of time there was a conferengegender equality and information on the event
was presented on the radio interviewing PitEégla demographer. In this interview a number of
gender equality issues were discussed: employmedt family, childcare benefits, women’s
salaries as well as representation of men and wamarliament.
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Radio programmes in Russian

Five minute news’ editions were analysed along wittormative programmes, “Tautaszes”
(“The thesis of the people”) — totalling 25 prograes in the course of the aforementioned period.
In fact, there was no information on the electiohshe President of the state. Neither was there a
single “Tautas d&es” programme discussing the attitude of the laatvresidents about the
Presidential elections in Latvia. Against the baokdof Presidential elections the following themes
were looked at: Eurovision, vacations in Latviahasm examinations, street musicians, city
transportation, horoscopes, alcohol and above tak-Midsummer festival.

There were three programmes pertaining to Presalestections; 1) news on the coming
Presidential elections or the “Dossier of the Riest’, 2) President was interviewed in Latvian and
the interview was translated into Russian, 3) aufpsurvey on Dom’s square on the elections that
had just taken place (the survey was done withgregjpns for the Midsummer’s festival in the
background). All the aforementioned programmes wetadcasted in the common information
flow “before the Midsummer’'s” as if by chance amohe of them were positioned as an even in
line with the genre of the event (expectationstigne, moments of “live on-air” and various
reflections with regard to the newly developed spafter the event). Presidential elections were
positioned as a narrative of certain genre thattrbesshown in line with the discourse of the
dominant political norms. It was a totally predldta event, equally ritualistic and representative
like the Ligo songs for the Midsummer’s festivals A result an apparent coincidence of the
Presidential elections (formal level of politicg)dathe coming Ligo festival (popular level) was
used.

These three programmes built the image of the ipalit/President and woman (Latvian-ness,
representative of Latvia, civic society, Latviarcession to EU and NATO, legal system, increasing
professionalism of specialists in the respectiveaamsufficient support to science, good education
and knowledge of languages, lack of knowledge ensituation in the country, foreign visits, 500
requests for pardon reviewed, non-judgmental, dpeadl opinions, compromise, just in principle,
fearless in the opinion of the foreign expertsg tespective image was constructed with the help of
the popular voice (the daughter of the sun, “l khahe is very attractive as a woman” “ability to
behave, knowledge”, “the President seems nice, lzgge no impact on her”). It was quite
characteristic that the image of the President evaated either by politicians — men or “gender
neutral” experts while the image of a woman — mambmen — by the “voice of the population”.

On the whole the image of the President was sulbpebivo descriptions about her “The always
attractive Athena” and “what else can one do —alse certain circles who have decided that our
President is very attractive”.

TV programmes in Latvian

Only two sequential TV programmes discussed thsi@eatial elections and related issues during
the respective time period — out of all the progrees available from TV archives — the two
programmes being “Kas notiek La®% and www.\értibas. viedok. Vértgjumi.
(www.values.opinions.evaluationgne of the analysed programmes “Kas notiek [aViturned

to the issue of stability. All the participants tims programme were men. A note must be made
regarding the expression by K.K@iproviding for the inclusion of both genders, coamtng on

the head of the Corruption Combat Office, “She @ntust have an education in law”. All in all, the
programme mainly discussed the possible collapsieeofabinet and the discussion panel tried hard
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to offend one another and find each other's migakée theme of the second programme —
devoted to political issues only — was the achiex@s of the government and expectations
regarding EU issues. Politicians were not invitegartake in this programme, only experts took
part in it (gender proportion: 4 women to 3 men).

“WWW” paid more attention to how to vote during tBero referendum on September 20. Two
men took part in the programme, three experts wigoewnot present but were interviewed
beforehand presented their opinions. The discudsiored to pre-election advertisements and EU
advertisements were compared against those of @heThe issue of gay marriage was mentioned
and both of the persons invited to take part inglegramme agreed that our society was not yet
prepared for it as well as adding that it was noissue in the EU competence. In the “WWW”
programme devoted to farming issues, the discugsoticipants were two women. On the whole
the discussion was gender neutral, only one of theerpreted the question “From the point of
view of a housewife”.

The Presidential elections had not gained muchniadie in the programmes mentioned. The
politicians interviewed, like the majority of theedia mentioned, were mainly men. Gender
neutralisation was to be observed here — somethatgactually “was hiding” gender related issues.

CONCLUSIONS

A study of the pre-election campaign was done bexauedia as a power instrument and an
instrument of public influence is best manifest idgr political campaigns. Presentation of
campaigns in media reproduces existing hegemomdegestereotypes particularly when those are
image-orientated. Pre-election campaign raisespamuts out gender stereotypes that are popular
among the media makers, politicians and targetesuegi where power and gender interact.

Content analyses of newspapers here was in sgeciagd as the newspapers are seen to be a daily
phenomenon — their daily nature means that theyharenost powerful creators of gender meanings
and they have an impact at thaily, banal, invisibleevels in contrast to “more dramatic” media
forms. On the other hand, we did not include irgenmedia for analysis simply because of the
situation where media monitoring and control is enclearly becoming an international issue.

It is very important to pay attention to the fdeatt stereotypes are constantly maintained and that
they are viewed in context hence the way in whigdia use gender stereotypes shows important
trends in gender relations developing in societye o the limited time frame for project
implementation we could not do an in-depth studgeiferal media processes, media audience and
media contents’ results analysis regarding gengeeastyping in the Latvian public. For instance, it
IS important to take into consideration the contiejree with gender images in printed and visual
media at local and international level as well @$obk at the role of the internet in constructing
gender stereotypes.

Pre-election campaigns in media demonstrate not fumiction granting and putting gender in
hierarchy in social interaction. These are notatem instances of gender subordination in political
power. Pre-election campaigns in the media are dhiatepotential voters, hence — to diverse and
different groups and certain stereotypes that wawmidly them in a certain group of voters for a
definite agenda. In cases like these traditionaldge order, especially in regard to society that is
subject to challenges like these along with thet-pasdern and post-Soviet agenda, is being re-
evaluated along with the notion and experiencéef‘hation”.
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Political media campaigns stimulate gender inetyuati all spheres starting with politics. These
campaigns are strengthening and maintaining cestaireotypes on men and women, on attitudes,
emotions and relationships between men and womegeaders. For instance, A.Vigorito and
T.Curry have discovered that men’s magazines fotloevtrend, “the larger the percentage of male
leaders the more men are pictured in working (hegeoh roles, hence smaller numbers of men are
pictured in the roles of a spouse/partner (car@jamen’s magazines again can build a more
idealised image of men. This fully pertains to naeclilture in Latvia in which the gender of politics
constitutes other dominant gender types of mastylid) when power is being defined using
references to physical strength and control, paeity in gender representation; 2) when it is gein
defined using professional achievement in postsiihl market society; 3) when it is being
represented with the help of the idea of the patni@ family’. In this kind of order the diversity
and complexity of men, evidence of the diversitytladir roles, images, choices and emotions was
not equally reflected and appreciated since pslitisusiness and sports are still the dominant
models of knowledge/power that are being used atigngl the behaviour of men and women as
genders.

The stereotyping of genders as modelled by medihdrpolitical realm must be viewed in context
with the electorate for the leading parties ane@redts they represent. Ethnic aspect in this was
closely connected with the gender aspect; sinceRtissian speaking minority is a very marginal
block of voters among the residents of Latvias iekcluded from the target audience of the leading
political parties and their political campaigngmass media.

The factor of ethnicity also had an impact on thexlia campaign, adjusting to the [expectations of]
audience. In-depth studies of interaction betwehnigty and gender are prerequisite in selecting
media material, for representation, opinion pransand discussing various issues. However, one
can argue at the moment that Latvian and Russiadiamare subject to ritualisation of
subordination, to borrow E.Goffman’s terrk.Goffmans,1976), which means that women as
gender are stereotypically represented as receinettse process of making politics and that of
decision-making. Women politicians and their achieents with regard to hierarchic division of
functions were stereotyped as an exception: ingesfraccess to politics; women as politicians in
certain compromised positions, instead of beingtheir own “territory”. Their portrayals,
particularly in presenting lidre, were tinted with a “touch of femininityE(Goffman,1976). This
was done by focusing attention on personal trditeen character while in the case of the male
politician — concentrating on political issues.

Speaking of women’s audience some radio progranbresdcasting in Russian served as a great
example to another kind of gender stereotyping thas also used in media the permitted
exclusion(E.Goffman when women were presented as being less orieratbe situation (often —
as being too emotional or paying attention to umrtgnt things) and finally being placated by the
man’s voice of reason.

The study has also demonstrated that gender stpesoiand gender asymmetries produced in
media during political campaigns draw our attenttoncomplicated issues of power relations
between men and women, taking into consideratieridbtors of age, ethnicity and class.

Gender differences based on certain gender stg@epig part of the so-called “gender neutrality” —

very popular in newspapers. “Gender neutrality”sloet mean that the gender in the text is absent
or is not essential. Gender neutrality is an euvider widespread form of representation with the

help of which the respective object is represetedf having no gender or as if gender was not
important — this so-called gender neutrality isoenf of granting gender_(www.cromnet.prdn

% Due to time constraints during the study as weliae to volume restrictions of the study we werahle to look at
this issue in detail.
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representing male politicians gender neutralityvadm the most essential — they are the “right”
gender in the political and power realm, hence @rthat this is their “norm” even though some
“exceptions” exist.

The portrayal of women in media has changed vétig:liit is still stereotypical and imprecise,
accompanied by judgments and demonstrating anenstiote towards women, often linked with
scandals hence making some groups of women ingisiWlbmen are still being described on the
basis of their looks instead of referring to thabilities. On top of all that the increasing
commercialisation of media has made sexualisechante-related women’s images more visible.

Women are insufficiently represented in the reafrpaditics and power which means that a man is
still the standard for politics/culture while a wamis less important or invisible. We discern
between this power strategy in differentiating gasdand formal “dues” for women as supports for
family and culture.

Men and women were presented with stereotypicalnseaflecting and maintaining the public
opinion on gender and including new dominant foohgiender roles. We found in the study that
stereotypes on women and men were mainly traditiand are being traditionalised constructing
politics as men’s (gender) sphere of activity hemzirectly placing the women as the gender at
home, in the private sphere of life. The study feasd that research on men in the national media
is absent hence this subject should be examineé olosely in the future. One has to find out in
what contexts men gain validity as gender versus @mmen are sometimes paralleled with
sex/gender.

One may also conclude that in times when gendbeiisg shown in terms of access to power, a
traditional view on gender and gender stereotypesbaing — consciously and spontaneously —
reproduced. On the other hand, from the side ofiaaafessionals there are no evident attempts to
change the situation in this area, hence thereaiaitiatives for women to have a positive impact

on the situation. Contextual problems are cledrerd is no education in this area, neither aresther

any resources to allocate for educational needstifmulating access and control, required forms of
knowledge are missing and psychological barrierstex

Newspapers paid relatively little attention to neewfaily representations. Men were mainly in
central roles in events related to politics, ecoiesnand sports and were demonstrated as such in
the media. Besides, men and “masculinity” and “regoractices” were viewed as “natural” and
popular assumptions on men and politics were afad in journalism. Articles pertaining to pre-
election campaigns positioned men only within ttaefework of traditional gender perspectives.

This surfaced through the seemingly large quanfitsnedia material on gender neutrality. The so-
called gender neutrality that was perceived as gscla popular kind of representation in
newspapers. It clearly demonstrates that gendeeris important in media policy representations.
The illusory neutrality in fact is a form gfranting genderas gender neutrality strategies and, in
fact, serve to “neutralise”, to make self-evidewnitijout problematising) the dominant gender
relations and gender stereotypes related to theancé] the pre-election campaign in the media
served to show that there wamly one “right” gender in some professions or in labour
organisation, for instance, in political activitiasd in elite politics and if there were any devias
from this track, it could be assumed in the capaoit exception strengthening the traditional
viewpoint on gender issues.

Analysis of men as gender media representatiommlitical and power realms has highlighted a
complicated sequence of issues on evaluating rept@sonal forms of “men”, “men’s practices”
and “masculinity” simultaneously revealing the aleaccepted or the seemingly existent “gender

neutrality” that the media repeatedly relied on.nvia political power positions were taken —
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following the habit — as self-evident and nevermypematised from the gender perspective in media.
Besides, there were important media messages amdsgwith regard to politics that were often
viewed as only and solely pertaining to men whilenmvere never looked at as being gendered.
This kind of gender neutralisation does not onlypnpticate the aspiration to study men, it hinders
the possible liberation from long existing, hegeranodels determining gender stereotyping. This
is being combined with the strategy of personabsatonstructing a “man in politics” in media
hence avoiding the subject on “man in politics’agsolitical and gender issue.

Similar strategies characterised media publishind bBroadcasting in Russian in which gender
neutralisation was even more distinct. Politicadragy of parties representing the Russian speaking
minority was represented as undoubtedly masculimé l@ence — invisible as a gender/ethnic
construction. It is not a unique situation in tlemext of minority politics and in terms of mingrit
media representation. A peculiar case in this s that of Tatjana Zdanoka never being
represented as a woman politician representingntieeests of women from the Russian speaking
community. This brings up quite recognisable diffies for any majority/minority woman in post-
socialistic context to turn to issues of women gmktical group of electorate in a situation when
they are being divided in every political way aating to their ethnic background, citizenship, age
and class.

These and other strategies work in reproducing wdsneepresentations as very definite and
unchanging stereotypesxplicit or implicit preference for a wife, mother, “sister” (like Kbane),
“lady of the frying-pan” (caricature on Kihane), “substitute to Anyka the cannon-girl” (catice

on T.Zdanoka showing aggressiveness and spiritightifig). The last example is particularly
interesting as it proves that gender and ethnamigyconstituted in interaction, as gender ster@styp
constituting the dominant “differences” in imagdégemale politicians belonging to different ethnic
groups and reflecting polarised political opiniola&ng in one society and state.

Gender, power and politics in media during the glestion campaign like in other periods of time
(in contrast with other studies on gender and n)atkanonstrate a complete lack of discussion on
gender and on men as gendered beings — men’s prelaed masculinities, men in the context of
social problems and social problematisation of mfgticles mainly focused on one person only.
On the whole this demonstrates the well-known mett@tegy — when a problem is more general in
nature and relates to men, for instance, like dhabrruption, “the dirty games in politics”, ars
tend to bring it up through an individual or gro(ypoman becoming the media objective as the
“guilty” one) with the help of narrative but not gender context.

Images from political advertisements could be vidvae an educational instrument for “ability to
read gender”, like an instrument constructing puklhowledge on politics as well as that where
specifically power lies in politics. Assumptiongé€blogy) on what does it mean to be a “real man”,
“real politics” is being translated into imagesrfrgolitical advertisements. It must be noted that t
limited genre of political commercials (being denymd with the help of advertising campaigns)
must be viewed in the context of many other dontimaages of men in national media space, for
instance, in sports, business, etc..

Analysis of gender and power in stereotyping thktipal process in Latvian media points to the
fact that women’s marginalisation in power relatidras not yet been overcome and that, evidently
is at the level of politics where their show-offipeeudo-activity as that of recipients of political
activity is demonstrated. Even though the stateshasmber of legal documents on gender equality
and integration of the principle of gender equalRyogramme for the implementation of gender
equality, and there are institutional solutionsnpked for the enforcement of equality politics, and
Latvia has signed a number of international treaséied conventions on ensuring gender equality,
activities for guaranteeing prioritisation of theoplems of gender equality in the process of
democratic public development are still absent.deemsymmetry is one of the most characteristic
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features at all levels of power even though wonemfthe majority of the population and they are
also an active part of the electorate. We havd toeillustrate how gender stereotyping in Latvian
mass media is strengthening marginalisation of womepolitical structures and at the same time
from the point of view of gender relations, howrnibulds conformism in the behaviour of women
voters from a gender perspective in which affec{itetrust them”, or “| fear them”) instead of
rational motives are built in the process of séhgch person for a position of power (a charismatic
or populistic, “strong personality”, “strong han@tc.).

RECOMMENDATIONS

There are several essential spheres in the neetidoge:

A.

To increase women'’s participation and accestetnsion making and manifesting in media
and through media as well as in the modern commatinit technologies. The problem of
women’s position in media (falling beyond the scopéhis study).

To stimulate balanced and stereotype-free reptason of women in media.

To avoid silencing gender and to develop adloerda gender aspect: to develop training
programmes for media professionals (journalistéusige), media students and faculty on
“ability to read gender” and adhering to gendereatp To stimulate programme

development creating and enforcing women with algeperspective. To organise working
groups and educational programmes for media profesls on adhering to aspects of
gender and gender issues.

Media monitoring from a gender perspective -hvassistance from women’s organisations
(women’s NGO coalition) and gender researchersygfsity of Latvia’s Centre for Gender
Studies):

- tolook at the problems related to representatiomen and women in their
position in media;

- to aid journalists, editors and media owners amigpg awareness on the
existing lack of balance from a gender perspeciivdyture years to carry
out a similar project at a national level to defimends in representing
politicians;

- to integrate gender in media policies (partngrsimong the government,
media industry and NGOs (form — gender “shadow n&pm media).

The main challenge here is addressing media geasiand controllers. Possible ways for
creating their interest on gender issues and nmbe@sive reflection of these issues as a part
of media policy must be identified.

Media policy initiatives from the side of NGOshaevshould initiate wider discussion on
communication and democracy, particularly on theessity in individuals and institutions
to pay ever increasing attention to the genderdsgarting from early childhood, from
school. This is an issue pertaining to the so&aponsibility of media, on their impact on
the freedom of speech for men and women and pétiaipproach to media sources.

To do a subsequent study tied in with a regyéeder monitoring idea. If gender monitoring
with regard to prejudices may be initiated and alsaoticing gender and results could be
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delivered to policy makers in media and the genguablic, a subsequent study on
representation of men and women in mass mediadteusupported as well.

H. Amendments to the existing legislation on mexti@a needed — for the integration of gender
equality aspect.

I. To build organising and stimulating policies blag creation of a more competitive and
public-interest orientated media system with argjroon-profit and non-commercial sector.
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